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Introduction

Vehbi Kahveci

WHEN [ WAS BORN IN TRABZON, the most beautiful province of
Turkey, I had no idea what life had in store for me. The village I was
born in was a place that displayed every shade of green through-
out the four seasons, with a wide horizon, yet so steep that if you
walked without planning three steps ahead, you would roll down.

In this beautiful place, where torrential rains of uncertain tim-
ing would cause rivers to overflow and landslides to occur, one
had to live with constant caution. In fact, the place I was born and
my genetics both contained all the surprises and beauties of life, as
well as its dangers. Therefore, applying the examples nature offers
us was the secret to success in shaping life. To survive, we either
had to follow the already opened paths or, when those paths were
blocked by floods or landslides, we had to open new roads using
our own skills. Our life story was shaped by these examples.

When I was just one year old, we moved to Besiktas, Istanbul,
because of my father’s job as a civil servant. My father’s choice of
Besiktas so that his children could receive a good education, and
his decision never to move elsewhere, was a great stroke of luck
for us. In fact, his grandfather had made Bebek his home in the
1920s as a ship captain. His uncle had also settled in Besiktas in
the 1950s.

BythetimeIturnedtwelve,Ilearned that when my father told his
parents he wanted to leave the village — where opportunities were
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limited and it was necessary to discover what laid beyond the
mountains — they packed his bundle, and together with a friend,
he walked first to Bayburt, then to Erzurum, and finally arrived in
Istanbul on the back of a truck. In doing so, he created the environ-
ment in which his five children — one of whom would become a
professor of philosophy, another a lawyer, another a doctor and se-
nior engineer, another a teacher, and another an architect-contrac-
tor — could receive a good education. My father completed his pri-
mary, secondary, and high school education in Besiktas on his own
means, and we truly became a generation of the Republic.

When my father settled in Besiktas, he also created a place
where those from our village who didn’t want to live the fate of the
countryside could stay when they came to Istanbul and find help
at any moment. I must say that this played a pioneering role in
shaping us into individuals who participate and contribute to soci-
ety. Almost everyone who came from our village or region, whether
to work, go abroad, or receive medical treatment, stayed at our
house. This situation helped form deeply meaningful feelings in us.

After completing primary, middle, and high school in Istanbul,
a new chapter in life awaited me when I was accepted into Istan-
bul University Faculty of Law - my first choice - which I had long
admired with envy while passing through Beyazit. My desire to
study law was strongly influenced by the advice of my mentor, Mr.
Tahsin iskent. He has supported me endlessly ever since. Howev-
er, since our family’s financial situation was not sufficient, work-
ing as a stallholder in the market and various commercial activi-
ties to contribute to the household budget during my studies gave
me a unique skill set.

I remember, while my classmates went out to have fun after or
between classes, I would wander from shop to shop on the way
down to Eminond, trying to find defective melamine products or
cups to purchase. I vividly recall one instance when I visited the
manufacturer from whom I regularly bought defective melamine,
and the owner told me, “There weren't any defects this week.”
When I sighed and said, “Oh no, what am I going to do?” he re-
plied, “Don’t say that - when there are defects, I incur a loss.” That
moment taught me the complementary nature of profit and loss,
an empathy that has become a guiding principle in my behavior
throughout my life. While running postcard stalls in front of the
New Mosque in Eminoni before the holidays, I once had a con-
versation with a blind woman who was selling things on the old
bridge that existed at the time. When she told me that she had lost
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her sight at the age of seven, I asked her, “Wasn’t life difficult after
that? You could no longer see the things you once knew.” She re-
plied, “Humans are such creatures that they immediately adapt to
the environment they’re in.” That sentence led me to perceive ev-
ery environment I would find myself in from then on as beautiful
in its own way.

When the Besiktas Municipality made it a requirement to build
a closed market stall in order to claim a spot in the market, the cost
of constructing such a stall seemed far too high for me. Then one
day, as I was passing through the Tuesday market, I saw a forgot-
ten stall, bearing a bank advertisement, sitting there abandoned
at a bus stop- and it happened to be exactly the type and size of
structure I needed. That moment taught me a lesson: everyone’s
existence belongs to them alone, and I must act with as much de-
termination for my own existence. After that, I stopped concern-
ing myself with other people’s possessions and developed the hab-
it of saying, “May God bless its owner.” It taught me to appreciate
the value of what I earned.

Another foresight I gained from working in the market was the
opportunity to observe the behavior of those selling counterfeit
goods and learn about their sources.

Just like the people in the place where I was born, who had
to succeed due to limited land and scarce economic resources, I,
too, had to finish school on time, and I did. I will never forget how,
during exam periods, my mother and I would sit together in the
evenings, reading aloud to each other and reviewing lessons. One
of the greatest blessings in my life was having such a devoted and
compassionate mother.

Graduating from school didn’t actually mean much at the time.
Due to my family’s introverted, honest way of life, we had never
had any dealings with the courts or the police. I didn't know how
the judicial system, or the police operated. Finishing school, in that
sense, was a bit of a trauma for me.

When I went to see a lawyer in his office, located in a commer-
cial inn, to ask for a recommendation to register with the bar asso-
ciation, I noticed the unpleasant smell coming from the restroom
next to his office. That moment taught me that, no matter what, I
needed to practice law in a space of my own, on a separate floor. I
never worked as a lawyer in a room within a commercial inn.

During this period, I remember one night turning off the light in
my room and staring pensively out the window. My father, seeing
me, asked, “What are you thinking about?” I replied, “Dad, school

INTRODUCTION
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Newsclip from
Hiirriyet daily about
Adnan Kahveci

is over, but what am I going to do now?” He reassured me by say-
ing, “Son, don’t worry. As long as we’re already putting four bowls
of soup on the table at home, adding a fifth won’t harm us at all.”
That one sentence gave me the confidence I needed to hold on to
life more securely.

Indeed, later on, through my father’s connections, I had the op-
portunity to complete the remainder of my legal internship and
start working as a lawyer in a quality law office under esteemed Mr.
Ismail Miiftiioglu, who had just left the Ministry of Justice and be-
gun practicing law. During that period, thanks to my older brother
esteemed Mr. Celal Erbay, I also began an internship at the famous
Liman Han with one of the prominent lawyers of the time, es-
teemed Mr. Semih Fadil Sarlan, the son of a former CHP (the Repub-

lican People’s Party) deputy and the man
who adapted the Mecelle into Turkish.
I thank him and pray that God may rest
his soul.

While I was interning under Mr. ismail
Miiftlioglu, mobile phones did not yet ex-
ist, and one night I had to work late at the
bar association. Since I couldn’t inform
my family, an entire search effort was
launched after midnight. When my father
arrived at the office with Mr. ismail, they
found that I had already placed the com-
pleted petitions inside file folders on Mr.
Ismail’s desk and was just leaving the of-
fice to go home. Out of respect for the
profession, I felt the need to share this
memory for the benefit of young lawyers.

Having the opportunity to work along-
side Mr. ismail Miiftiioglubecame another
turning point in my life. Because he had
just recently left the Ministry, the respect
he commanded allowed me, even at that
young age, to learn how relationships
within the courthouse should be con-
ducted with dignity and respect. Mr. Is-
mail always supported me. In fact, he in-
troduced me to global brands, explaining
that they represented status and were a
measure of quality work. Thanks to him,
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I became familiar with these brands for the first time, and I be-
gan to think that I should find a place for myself within that lev-
el of status.

In the early years of my legal career, my relative Mr. Adnan Kah-
veci had become a prominent politician and minister. I had the
honor of serving as his lawyer. He graciously granted me his pow-
er of attorney, and I handled some of his important cases. Through
this opportunity, I gained valuable insight into the state and its bu-
reaucracy. I am thankful to him. I pray that God have mercy on his
soul, as he tragically passed away at a young age in a devastating
traffic accident. The image he left behind as an honest statesman
continues to serve as an example for young people today. He made
a significant contribution to my professional development.

In terms of my professional development, pursuing a master’s
degree and doctoral studies in the field of criminal law enabled me
to establish a place within the academic community and form
friendships with esteemed scholars. These studies helped me deve-
lop a strong habit of reading legal texts and the ability to conduct
thorough research. I would like to express my gratitude to my pro-
fessors, Koksal Bayraktar and Feridun Yenisey, for their continued
support and contributions throughout this journey. Prof. Koksal
Bayraktar, who enabled me to take part in high-profile cases that
created great public impact in the country, still remains a guiding
light in my life, and I will always be thankful for his presence.

After working for many years as a criminal defense lawyer, I be-
gan to feel that I no longer wanted to practice what could be called
“street law.” What led me to this decision was a remark made by
the professor—who awarded me my master’s degree for my the-
sis titled “Drug Offenses in the Turkish Penal Code,” although I
have never heard from him again. When he saw my thesis top-
ic, he said, “What are you doing dealing with people involved in
drugs?” That made me reflect. At that time, I was representing cli-
ents in the country’s largest drug case, and I realized that the boss-
es and lookouts I encountered were all cut from the same cloth —
people I could not relate to in any way. While the principle that ev-
eryone has the right to a legal defence is important, so is the attor-
ney’s freedom to choose their cases. From that day forward,  made
a personal vow never again to take on cases involving drugs, theft,
or sexual assault — and I have upheld that vow ever since. I thank
that professor for his eye-opening comment.

In this way, a new path opened up before me. At that time, due
to the rapid bankrupt of several banks, cases that attracted signif-
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icant public attention were at the forefront. I began to follow the
trials of the executives of these bankrupt banks in the High Crimi-
nal Courts alongside the country’s most respected lawyers. The op-
portunities I had given up were quickly replaced with new ones.

By 2001, this situation had also begun to trouble me. I needed to
find a new path where I could apply my experience and knowledge
in criminal law. Just like in my village, instead of walking closed-
off paths, I had to create a new one to take their place.

I had become the attorney of a very important brand in Turkey.
For this, I would like to thank Mr. Emin Cankurtaran. May God have
mercy on him following his passing. I personally pursued the ac-
tions against trademark infringement. I was handling around 200
cases per month. Seeing this success, another well-known brand
offered to work with me. I would also like to thank the chairman of
the board of the prominent holding company who made the offer -
I apologize for not being able to disclose his name. This proved the
principle in the legal profession that no case is too big or too small,
and that one case leads to another. Like a snowball, a small piece
grew into something much larger. What mattered was not to break
and scatter the rolling snowball. At this stage, I would like to ex-
press my gratitude to Mr. Attila Kiiclikkayalar, with whom I am still
happy to be working, for his contribution through his strong work
discipline and meticulousness in control. In the meantime, I would
also like to give special thanks to Ms. Cindy Nelson for her support
in matters concerning American brands. I must also acknowledge
her ongoing support and the encouragement she has shown to my
children, who are also good lawyers.

While representing many foreign and domestic brands, the retail
sector in Turkey faced significant challenges due to the economic
crisis. Shopping mall culture was just beginning to take root, and
ruthless competition had started to emerge among retailers.

At this stage, when the need arose to organize the sector, efforts
were first directed toward solving the problems faced by foreign
brands in the country through lobbying activities and defending
their rights as a non-governmental organization. To that end, the
Registered Trademark Association (Tescilli Markalar Dernegi) was
established, and I served as its president at various times. One of
the main goals was also to facilitate the entry of the “know-how”
of high-quality luxury brands into the country. Many successful
initiatives were carried out under this organization. I would like to
extend special thanks to Mr. Selcuk Glizenge for his contributions
to these efforts.

FORTY YEARS IN PURSUIT OF TRADEMARK LAW



After the Registered Trademark Association (Tescilli Markalar
Dernegi) was established and achieved notable success, a new de-
mand arose to organize local brands and lead their expansion
abroad. This led to the founding of the United Brands Associa-
tion (Birlesmis Markalar Dernegi), which has since pioneered nu-
merous initiatives - including the Turquality project - and helped
bring them to life.

While striving to gain a respected position in the field of trade-
marks, the momentum we achieved also served our goal of be-
coming a leading law firm in our country. In the presentations we
give at various educational institutions, when defining the role of
a lawyer, we often say: if all your qualities are written as zero-ze-
ro-zero, unless you place the number one in front of them — repre-
senting trust — the other qualities have no meaning. This sense of
trust should not only be understood as honesty, but also includes
doing the job properly, keeping one’s promises, and possessing full
competence in one’s field. I have carried out all my actions based
on the principle: first, respect for myself, and then, respect for my
work.

In Turkey, public awareness regarding counterfeiting has not
yet fully developed. One undeniable fact is that the biggest buyers
of counterfeit products are tourists. Special shopping tours are or-
ganized specifically to purchase counterfeit versions of brands pro-
duced in their own countries, and there are dedicated retail points
targeting this market. As a result, the highest volume of counterfeit
sales takes place in tourist cities and areas. The most frequently
mentioned location, the Grand Bazaar, has therefore become a cen-
tral hub for counterfeit goods. Through our work in this field, we
have observed that sellers often do not even perceive their actions
as a violation of rights. Although the main sources behind counter-
feiting are large groups with extensive political influence and oper-
ational reach, it is the sellers who constitute the channels for these
sources. What fuels this demand is often individuals who have
become wealthy later in life and, due to an unestablished sense
of status, choose to purchase counterfeit products — sometimes
even paying amounts close to the price of genuine items — rather
than shopping at the brand’s official store. A perfect example of the
sellers’ attitude occurred during an operation in Bodrum, a tourist
area. When we noticed that the products, we had previously seen,
were no longer present during the inspection, we asked the seller,
“You removed the items, didn’t you?”. The seller swore that he had
not removed any products. In the meantime, we noticed that the
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seller was speaking with one foot lifted off the ground. According
to a traditional belief, he did this because he thought that if he told
a lie while lifting his foot, it wouldn’t be considered a sin. Indeed,
when operations intensified in the tourist region of Antalya, we
came across a complaint petition sent to the Presidency by some-
one claiming to be a seller, in which he stated, “Selling counter-
feits is not a sin anyway.” Later, this person claimed that he had not
sent the letter himself, and that someone else had written it using
his name. Many incidents we experienced have shown us that the
fight against counterfeiting is not easy and cannot be overcome by
legislation alone. We have come to believe that social engagement
would be more effective in this struggle.

In reality, the counterfeit market causes significant harm to
both society and the state due to money laundering, the employ-
ment of child labor, tax evasion, the disregard of employee rights,
and the deterioration of public morality.

It is also necessary to address the issue of market pollution.
Trademark infringement is an offense that is subject to a formal
claim/complaint. Since many trademark owners prioritize factors
such as cost and choose not to initiate legal proceedings, there is
a widespread perception that the market is flooded with counter-
feit products. The main reason behind this is the hesitancy of some
trademark owners to take action, due to various justifications. As
a result, when courts do not issue search warrants and brands do
not actively pursue enforcement, counterfeiters are able to freely
and systematically display and sell their products, creating the im-
age of a counterfeit paradise.

Thanks to long-standing and ongoing efforts, a certain level of
control has been achieved in the retail sector among brands that
actively monitor their trademarks. However, I believe there is still
a long way to go.

One of the major issues that disturbs the public and prevents
their support in the fight against counterfeiting is the fate of seized
counterfeit goods. Under Turkish legal practice, such products are
destroyed through incineration. We had proposed that counterfeit
goods, which can be stripped of their brand identity, be repurposed
and distributed to those in need through the Turkish Red Crescent.
This proposal was accepted by the Turkish Red Crescent, but un-
fortunately, it has not yet been implemented. This issue is signif-
icant in terms of fostering public ownership and support for the
fight against counterfeiting. Legal amendments must be made so
that millions of counterfeit products stored in warehouses can be
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stripped of their brand elements and repurposed for those in need under the em-
blem of the Turkish Red Crescent.

Today, court summoners in various courthouses across the country call out “At-
torney Vehbi Kahveci” at the same time on the same day feels to me like the most
beautifully composed piece of music. I would like to thank every member of our
team of attorneys, organized across the entire country with our base in Istanbul, for
their contributions to this success. I'm truly grateful they exist, and that we have
the opportunity to work together.

During the course of these efforts, I also served as the Chair of the Intellectual
and Industrial Property Rights Commission of the Istanbul Bar Association at vari-
ous times. I would like to thank the approximately five thousand legal professionals
who attended the trainings we conducted in the field of intellectual and industrial
property rights, as well as nearly a thousand colleagues who still actively work in
this field today, for their contributions in expanding and establishing the discipline.

With the hope of continuing our work in a scientific, sincere manner and by
making full use of the law’s potential, I would also like to extend my gratitude to all
our stakeholders.

INTRODUCTION
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Foreword

Vehbi Kahveci

THE FIGHT AGAINST TRADEMARK COUNTERFEITING, one of the most
significant phases of my forty-two-year legal career, has become a
dedicated field of law that I have pursued without interruption for
twenty-four years.

When I first entered this field in 2001, legal regulations were pri-
marily implemented through administrative decisions. I took part
in the efforts to turn these regulations into formal legislation and
contributed to the process. Particularly through my role as the Chair
of the Intellectual and Industrial Property Rights Commission of
the Istanbul Bar Association and the associations I founded, these
efforts culminated in the enactment of Law No. 6769 on Industri-
al Property, thus establishing a clear legal framework in this area.

Problems that arose in practice were brought to public atten-
tion and resolved through the support of trademark owners and
the media.

Due to the lack of public awareness that counterfeiting is a
crime, awareness campaigns were also conducted in this field. In
particular, issues such as money laundering, the financing of ter-
rorism, and health hazards were highlighted in order to draw the
attention of the public.

Through these efforts, it was revealed that the counterfeit mar-
ket in the country - specifically in textiles, bags, and accessories -
constitutes an industry worth approximately three billion dollars
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(USD). It was also observed that this market is in fact controlled by
around one hundred illegal organized groups. Sellers merely act as
instruments of these groups. By taking legal action against these
sellers, efforts have been made to prevent the distribution of coun-
terfeit goods in the market.

Turkey’s unique position in counterfeiting lies in its role as a
producer, exporter, and transit country — as well as an importer
country, particularly in terms of electronic devices. For this rea-
son, customs checkpoints hold significant importance. When we
first began working in this field, there were no legal regulations in
place. However, today, customs legislation has been established,
and it is now possible to take action at all customs checkpoints
through a single application. Customs training programs have
made a major contribution to this achievement. For this reason,
it is necessary to express our gratitude to the entire Customs Ad-
ministration.

Because counterfeiters often operate as part of illegal networks
and generate substantial illicit profits, they are capable of acting
in an organized manner. We would also like to thank the police
and gendarmerie forces, who have been meticulous in ensuring
our safety throughout this work.

I would like to extend special recognition to the judiciary,
which has been structured in accordance with EU standards and
has established a strong legal tradition through the diligent efforts
of specialized courts.

The purpose of writing this book is to present the accomplish-
ments achieved over a long period and to contribute to the work
of those fighting against counterfeiting by offering new insights,
rather than spending time repeating past efforts. In other words, it
aims to pass on institutional memory to new practitioners.

In the fight against counterfeiting, the Courts, Public Prosecu-
tors, Customs Administration, Police Force, and the Gendarmerie
General Command all play a crucial role.

Over the past twenty years, remarkable transformations have
taken place in the field of Intellectual and Industrial Property
Rights in Turkey as a result of these efforts.

« InTurkey, specialized civil and criminal courts have been estab-
lished in the field of Intellectual and Industrial Property Rights,
presided over by judges with specific expertise in the area.

« Within the structure of the Public Prosecutor’s Office, dedicated
departments have been created for Intellectual and Industrial
Property Rights, managed by prosecutors specialized in the field.
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Under the General Directorate of Security’s Department of Public
Order, a dedicated structure has been developed for Intellectu-
al and Industrial Property Rights, and IP units have been estab-
lished across Turkey. The Gendarmerie has also been restruc-
tured accordingly:.

The Customs Administration has restructured itself in the area
of Intellectual and Industrial Property Rights in Turkey, estab-
lishing a Directorate of Origin and Intellectual and Industrial
Property Rights.

Public Prosecutors’ Offices have begun officially storing coun-
terfeit products in warehouses established under the Director-
ate of National Property.

Law No. 6769 on Industrial Property has been approved by the
Grand National Assembly of Turkey, granting the field a solid le-
gal framework.

Previously, separate applications were required for each cus-
toms checkpoint and each transaction. Now, with a single ap-
plication renewed annually, it has become possible to take ac-
tion at all customs checkpoints.

To determine the counterfeit nature of goods seized at customs,
customs officers now independently collect necessary photo-
graphs and samples and send them to the relevant brand rep-
resentatives. Instructions to facilitate this process have been
communicated to customs checkpoints in line with operational
needs. This has enabled a faster response in counterfeit-related
interventions.

Customs and law enforcement training programs have been ex-
panded and implemented nationwide.

The Council of Judges and Prosecutors provides regular train-
ing for judges and prosecutors to ensure consistency and uni-
formity in legal practice.

Appellate courts and the Court of Cassation have brought the le-
gal framework into a more defined and applicable set of norms.
The confiscation and destruction of seized counterfeit products
are now carried out by official state institutions.

A fast-track destruction method has been developed.

A coordination mechanism has been established with relevant
state institutions to address any potential issues that may arise.
Through its efforts, the Turkish Patent and Trademark Office
has contributed to increasing public awareness of trademarks,
and trademark registration applications have seen an extraor-
dinary rise beyond standard expectations.

FOREWORD
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Communication among all parties continues in order to resolve the issues that
still persist.

Acts of trademark infringement are now evaluated according to European Union
standards.

There is growing awareness among stakeholders regarding the reintegration of
seized counterfeit products into the economy by stripping them of brand iden-
tifiers.

It has been observed that trained officers are performing successfully within
their respective fields of duty.

In some cases, achieving results becomes impossible due to misinformed in-
terpretations by practitioners. For example, although courts have discretionary
power, their overly reserved stance in granting search and seizure orders serves
as a case in point.

Another issue is that, when search and seizure requests are denied, the appeal
courts handling these objections are not specialized courts, which contributes
to negative outcomes.

The fact that municipalities have thus far failed to exercise the authority grant-
ed to them by law also stands out as a separate and ongoing problem.

If trademark owners who currently do not monitor their brands begin to act
more rationally in doing so, the perception of widespread counterfeiting can be
diminished.

Effective enforcement in the fight against counterfeiting will facilitate invest-
ment and production in the country by brand owners.

Introducing a reward system for practitioners would further contribute to the
success of enforcement efforts.

If the usable portion of seized counterfeit goods is repurposed and distributed
to those in need for public benefit, consumers will be less likely to accept coun-
terfeit sales, thereby contributing to cutting off the financial resources of illegal
networks.

Since each effort builds upon the one before it, I truly believe that better days lie

ahead before us.
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Kahveci Law Office was founded in 1983

by Attorney and Mediator Vehbi Kahveci.
Since its establishment, it has been aiming
to provide the highest quality legal services
to both domestic and international
individuals and companies with its team of
experts. The attorneys at Kahveci Law Office
are fluent in at least one foreign language
and offer legal and consultancy services

to their clients in both Turkish and English.

In addition to the attorneys working at

its main office, Kahveci Law Office also
collaborates with law firms established by
lawyers who were previously trained at
Kahveci.

In addition, support is provided by
academics and legal experts specializing

in areas such as Commercial Law, Contract
Law, and Corporate Law, to ensure that

all legal services are delivered in the most
effective and professional manner possible.

The attorneys at Kahveci Law Office provide
legal assistance and consultancy services
on all matters with a sincere commitment
to confidentiality and by prioritizing their
clients’ best interests at the highest level.
They represent their clients before all

judicial and administrative authorities.
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REPUBLIC OF TURKIYE
ISTANBUL UNIVERSITY
INSTITUTE OF SOCIAL SCIENCES

MASTER’S DEGREE DIPLOMA
No: 27

Vehbi Kahveci, born on 15.9.1960, having completed graduate
studies at the Institute of Social Sciences of Istanbul
University, has prepared a thesis entitled “Article 221 of the
Turkish Penal Code: Narcotics-Related Crimes”, in accordance
with the relevant regulations.

Upon successfully passing all exams related to this thesis, on
21.1.1985, and in accordance with the rights and authorities
granted by the laws, he has been awarded the title of Expert
in the field of Public Law, and this diploma has been issued
to him.

Date of Issue: 25.02.1986

Rector of the University  Director of the Institute

UNION OF BAR ASSOCIATIONS OF TURKIYE
LAWYER’S LICENSE

Union No: 15996
Bar Registration No: 12925

This lawyer’s license has been issued to
Vehbi Kahveci, born in 1960, in accordance
with Decision No. 38 dated 28.09.1983 of the
Board of Directors of the Bar Association,

to exercise the rights and powers granted

to lawyers by the laws of the Republic of
Turkiye.

President of the Istanbul Bar Association
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ERZURUM PROVINCIAL POLICE
DEPARTMENT

Dear Attorney Vehbi Kahveci,

In commemoration of your financial
contributions to Polis Amca Primary
School.

1999
Erzurum Provincial Police Chief

TURKISH PATENT INSTITUTE

(Intellectual and Industrial Property Rights
Research and Application Center - Anadolu
University)

Dear Attorney Vehbi Kahveci,

We thank you for your contribution to
the International Symposium titled
“INDUSTRIAL PROPERTY PRACTICES

IN TURKIYE AND ENVIRONMENTAL
COUNTRIES”, held in Ankara on 17-18
November 2005 with the support of the
United Nations Development Programme
(UNDP).
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This project is funded by the European
Union and the Republic of Tiirkiye.

Dear Vehbi Kahveci,

We would like to express our gratitude for
your contribution to the “Project for the
Protection of Intellectual and Industrial

Property Rights at Customs.”

Acting Director General of Customs
Ministry of Customs and Trade

Dear Attorney Vehbi Kahveci,

We thank you for your contributions to

the symposium titled “The New Criminal
Procedure Code”, organized by the Turkish
Criminal Law Association and the Eskisehir
Bar Association.

19.03.2005

On behalf of the Eskisehir Bar Association
Board of Directors

President of the Bar

CERTIFICATES AND PLAQUES
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Dear Attorney Vehbi Kahveci,

We thank you for your contributions to the
Istanbul Bar Association Intellectual and
Industrial Property Rights Commission

during the years 2006-2008.

President of the Istanbul Bar Association

Dear Attorney Vehbi Kahveci,

We extend our gratitude and respect for
your valuable contributions as the Chair
of the Executive Board at the Istanbul Bar
Association Trainee Training Center during
the 2008-2010 term.

07.02.2011

Chairman of the Executive Board, SEM

President of the Istanbul Bar Association



Dear Vehbi Kahveci
Attorney

| extend my sincere gratitude for your
valuable contributions to the training
seminar titled “POMEM TCK-CMK?,
organized on February 28, 2008.

Chief Police Inspector

Director of Arnavutkoy Police Vocational
Training Center

1st Class Police Chief

ARNAVUTKOY POLICE VOCATIONAL
TRAINING CENTER
KAHVECI GROUP

Dear Vehbi Kahveci,

We sincerely thank you — especially on
behalf of our institution’s students — for
your dedicated efforts and outstanding
contributions in preparing our students for
professional life.

We extend our gratitude to you personally
and to all members of Kahveci Group
involved in the process.

We wish you continued success.

Chief Police Inspector

Director of Arnavutkoy Police Vocational
Training Center

CERTIFICATES AND PLAQUES
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FORTY YEARS IN PURSUIT OF TRADEMARKS

GENERAL DIRECTORATE OF SECURITY
Department of Public Security

TMD-Association of Registered Trademarks
We express our gratitude for your
contributions to the Intellectual Property

Crimes Specialty Training, held in Ankara
between January 8-10, 2013.

Dear Attorney Vehbi Kahveci (12925)

We celebrate the 30th anniversary of your
professional career.

On the occasion of this milestone, we

are pleased to present you with this
commemorative album.

We wish you health and continued success.
Respectfully,

President of the Istanbul Bar Association

7 April 2013



35 Years in the Profession

Dear Attorney Vehbi Kahveci
(Bar No: 12925)

We are pleased to celebrate the 35th
anniversary of your professional career.

We wish you health and continued success.

President of the Istanbul Bar Association

18 April 2018

Istanbul Bar Association

CERTIFICATES AND PLAQUES
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FORTY YEARS IN PURSUIT OF TRADEMARKS

UNION OF TURKISH BAR ASSOCIATIONS
40th YEAR HONORARY CERTIFICATE

Dear Attorney Vehbi KAHVECI,

We extend our gratitude for all your devoted efforts
to the legal profession and for your contributions
to the struggle for the rule of law and justice.

President of the Union of Turkish Bar Associations



Our Office

As a pioneering law firm in the fight against trademark counter-
feiting in Turkey, Kahveci Law Office has carried out various initia-
tives in this field since the year 2000.

Since the time we began working in this area, the legal preven-
tion of trademark infringement in our country has gone through
several distinct phases.

In Turkey, trademark awareness began with the Alamet-i Farika
(Trademark) Regulation, and at the start of the Republican era, the
exclusion of patents from legal protection was intended to pave
the way for the development of the country’s industry. This effort
can be understood within its historical context.

Following the 1980 military coup and the economic reforms in-
troduced by the January 24 Decisions, the increase in domestic pro-
duction geared toward export and the liberalization allowing citi-
zens to carry foreign currency led to greater international travel.
This, in turn, heightened brand aspiration among the middle class.

As a result, counterfeit branded products sent abroad became
an effective means for bringing illegal capital from outside the
country back into Turkey. They have served as a major vehicle for
money laundering.

The economic crisis of the year 2000 also encouraged the pro-
duction and sale of counterfeit goods. Turkey became a significant
hub for producing, selling, exporting, and transiting counterfeit
products. In parallel with this, the fight against counterfeiting al-
so began to develop.
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PART |

Counterfeit Products
in Turkey




What was the state of the fight against
trademark infringement crimes in Turkey
during the transition to a free-market
economy?

At the beginning of the 2000s, the fight against counterfeiting in Turkey
was a legal concept with limited practical application.

Trademark reporting and enforcement efforts were carried out by
a few law firms operating in a near-monopoly.

It was largely perceived as a matter of protecting foreign capital.
With the establishment of the Registered Trademark Association, attention was
drawn to the issue by brand owners, practitioners, and official authorities, and

relevant legal regulations were introduced.

Practitioners were trained, and brands began to view the fight against
counterfeiting as a matter of prestige.

In this section, we will read the logbook of the fight against counterfeiting.
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29 Temmuz 2003 Sali

Haberler

@ Zeynep OZER.
ISTANBUL

hracatta biiyiik auhmlar

gergeklestiren ve diinya

capindaki markalariyla
6n plana gikan Tiirkiye’nin
taklit iiriinlerle basi dertte.
‘TaKlit iiriinlerin faturasmmn
4 milyar dolan agtig belirti-
lirken; Tiirkiye'nin “koprii
iilke” konumunda oldugu-
nu kaydeden uzmanlar,
taklit {iriin ve satslarmn
orgamze. gruplann eline
gestigini

le ettiler. Mah-
kemelere sadece Istan-
bul'da 1 Ocak 2003 tarihin-
den itibaren 7 ayda bin 406
ceza davasl yansirken, uy-
gulamada ciddi sorunlar
yasandig1 gozleniyor. AB'ye
iiyelik konusunda da takli-
din énemli bir sorun olus-
turdugu vurgulaniyor.
Uluslararasi toplantilarda

ity

Taklitcilik; tekstil, temizlik, kimya, elektronik, milzik gibi birgok sektdriin en
©Bnemli sorunu haline gelirken, son yillarda en fazla taklit edilen driinler
olarak gozliik ve kirtasiye malzemeleri Gne ¢ikiyor.

Giizenge, Tiirkiye’nin ¢ok iyi
bir altyap: ve teknik kadroya
sahip oldugunu, teknolojik

Tiirklye "kopri

Tiirkiye'nin taklit iriin ko Yaormlar son
: 5 derece zengin bir iilke oldu-
nusunda Cin ve Tayvan'dan
sonra masaya yatinldigina gunu belirterek, taklit iriin-
dildat gelcen Tescili Marka- ~ 1er iedeniyle Tirkiye'nin bu
Oz 1aldi-
tekstil tiriinlerini basl;ekn» o2y
Sini syledi. Her gii dar, Kkaliteli kuruluslarin
G s biiode shge  Tukede yaurm yapmas
iiriinle karsilasidigimt vur- nin da énemli olduguna_dlk-
gulayan Gilzenge, gimrik-  Kat seken Giizenge, yeni ya-
lerde denetimlerin silasn.  nmlarisintaKlitiliginsona
nidign ancak, taklidle mii- ~ ermesi gerektigini ifade etti.
;ﬂe;;wd“ma‘ yasandi- Kanun var,
e yaptiim yok
Yeniyatmmaengel S g T
Ug-bes firmanin sahte ye'ye faturasinin yida 4
iriinlerle yapug: ihracat ne-  milyar dolar olduguna dik-

deniyle, gergek ihracat ra-
kamlarma ulagilamadigin

kat ceken Giizenge, taklitci-
1igin organize bir sekilde

kuku ve ABD ticaret odalarinin
rultusunda incelenmesi gerekii

Kahveoi Hukuk Birosu avukatiarindan Veh-

Rus ya, Tirk cumhuriyetier
Amka {ikeler ve Avrupainin bazi ilkelerine
gegirdiini hatrlatan Kahvedi, Turkiye'nin
kullaniidigint ve takitci dlkelerin bunu dlke

‘mamasi nedeniyle islem ya-
parken giicliiklerle karsilas-
tiklanm soyledi. Taklitili-
gin bir sug unsuru oldugu-
nu ve hirsizlikla egdeger tu-

niyle taklitgilerin aym sekil-
d i deny

anlatan Giizenge, 500-600 yapnld:gnm soyledi. Taklitgi-

ilyon dolarlik sahte ih birgok
nedeniyle 30 milyar dolarla- zodukla Kkarst karsiya kal-
n agabilecek tekstil ihracan-  diklarm belirten TMD Bas-
nn engellendlguu dne sur kani, kanunlann taklitgilik-
dii. Taklit firi le miisait ol-
lenin 6neminin altim ¢izen  masina ragmen

Taklitgilikle miicadelenin
hizim kesen unsurun uygu-
lamanin sikayete bagh ol-

sikayete bagli sug olmaktan
cikartilip, resen takip edile-

Her tirtinilin

taklidi var

dugu gibi takiit markanin
da al
taklit

ulke” ko

iyorlar.

indnd sokaklar takit

tekstil, kirsatiye driinleri,

: elektronik cihazlar, takit
liiklerle dolu.

s var. Alicilarin

~ Sahte gozlitkler

revagta

Son yillarda yayginla-
sarak pazarlarin gozdesi
olan, goz sagligin tehdit
ettigi de uzmanlar tarafin-
dan dile getirilen taklit
gozliiklerin satiglan tekstil
Grinlerinin ontine gegmis
durumda. Giinkii fiyatlar-
nin ucuzlugu aliciyr ge-
ken en Bnemli unsur.

Markasi ne olursa olsun
taklit bir gozlok Eming-

Uzerine yurtdiginda takit
in dikildiklerini soyledi. i

madig gibi sulh ceza mah-
Kemeleri de sok kolay top-

? blhnwzl
(R ?"

alinahilivar  GAsliiklarin

In this news article published in Diinya newspaper, headlines
such as “The Counterfeiting Problem in the Economy” began
to appear in the press in an effort to raise public awareness
and sensitivity toward the fight against counterfeiting.

The production and sale of counterfeit goods were generally
addressed as a significant issue in the context of Turkey’s
accession to the European Union.

COUNTERFEIT PRODUCTS IN TURKEY

ni'nde 6 milyona satin
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23 days of limbo hit famous brands

Istanbul - Compared to last year, sales of counterfeit products in Turkey
have increased by 60 percent, thanks to a 23-day-long legal limbo in
January. After a government decree was annuled and a law was approved
23 days later, the Turkish market is flooded with counterfeit products.

A 23-day legal gap in the fight against counterfeit products has hit global brands
in Turkey by causing the sale of counterfeit products to boom by 50 to 60 percent.

“Due to the abundance of counterfeit products, we cannot sell genuine products
any more,” said one representative of a global brand. “Customers visiting our stores
in the south are asking whether they are also selling counterfeit products. Our sales
in the south have stalled.”

Global brands such as || EGcNGNGNGGEEEEEEEEEEEEEEEE |- - been
affected by the delay in the legal arrangements on fighting counterfeit products.

A government decree that had been in effect for the past 13 years was annulled
on January 5 because the necessary changes could not be made in the period the
Constitutional Court gave to the government. On January 28, a law that changed the
decree to protect original brands came into effect.

Lawsuits result in acquittals

But the 23 days between the two dates were enough for counterfeiters to seize mar-
ket share. First, nearly 20,000 lawsuits against counterfeiters resulted in acquittals,
meaning that confiscated goods will be returned to the defendants. January was al-
so a boom time for counterfeit production, with the unregistered economy upping
the ante and counterfeit products roaming free in the market. Sales of counterfeit
products, whose annual volume is estimated at $4 billion, rose 50 to 60 percent.

Counterfeits that were previously sold clandestinely in the south are now ev-
erywhere, said Vehbi Kahveci, chairman of the board of directors at the Registered
Trademark Association, or TMd. || attorney of the | NG
brands, said the real boom in imitation products would come six months later.

“We are appealing against the decisions of acquittal and return of confiscated
products,” Tok said. “But the returns will start only in six months. This is a catastro-
phe for brands.”

The legal struggle against counterfeiting has been waged under a government
decree since 1995. But the decree became ineffective after the Constitutional Court
ruled last year that crime and punishment could be defined only by law, annulling
the legislation. After the court decision, a draft law was prepared by then-Indus-
try and Trade Minister Zafer Caglayan. The law came into effect on January 28. But
during the 23-day interim period, the fight against counterfeit products had no le-
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gal basis. As this interval coincided with a period of increased production, counter-
feiters started flooding the market.

Due to this “lawless” period, Kahveci said, previously confiscated counterfeit
products must be returned to their owners. “This situation renders counterfeiters
as strong as they were before,” he said. “Compared to last year, counterfeit products
are on the rise. The counterfeit products produced in January are now flooding the
market. Especially in tourist resorts such as Side, Kundu, Marmaris and Bodrum,
fake brands were sold clandestinely in the past. Now the counters and bazaars are
full of counterfeit products sold openly.”

The legal limbo in January also resulted in the abatement of all lawsuits retroac-
tively, Kahveci said. “All that has been done since 1995 has gone down the drain,” he
added. “With the new law, the struggle started from scratch. There is still no crim-
inal justice in patents and designs. And people are not resorting to legal means, as
it costs a lot.”

Calvin Klein is among the most counterfeited brands in Turkey. Vedat Stamati,
a partner of || B, the Turkish distributor of the global brand, said imita-
tions harm both the brand’s image and global brands’ trust toward Turkey.

“We cannot sell the genuine product because of the abundance of counterfeits,”
Stamati said. “Our sales in the south are not rising an inch.” Although the problem
of counterfeiting is not a recent one, Stamati said, it has become more chronic. “The
state had to take precautions years ago,” he said.

Source to original text: https://www.hurriyet.com.tr/gundem/23-days-of-limbo-hit-famous-
brands-11914124

COUNTERFEIT PRODUCTS IN TURKEY
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An important article identifies that trademark
infringement crimes are being used as a means

to finance terrorist organizations. “The Gang
Besieged the Island” This issue is a global concern
and remains unresolved worldwide. Indeed, it

is known and documented that the PKK, which
has sustained terrorism in Turkey for over 40
years and caused the deaths of thousands, has
generated significant financial resources through
such means.
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Articles have begun to emerge regarding
the use of materials harmful to health
in counterfeit products. In all of this
correspondence, we have contributed
in our capacity as Attorney Vehbi
KAHVECI. Throughout the fight against
counterfeiting, although it has been
consistently argued that counterfeit
products as a whole pose a threat

to public health, this aspect has not
been taken into account by the courts,
particularly in relation to textile and
accessory items.

COUNTERFEIT PRODUCTS IN TURKEY
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Attention has been drawn to counterfeit products imported
from the Far East. The issue has been examined by Hiirriyet,
one of Turkey’s leading newspapers, with a particular
emphasis on the need for close scrutiny of products originating
from China. Headlines such as “25 sectors in Turkey have
surrendered to the Chinese invasion” and “Fake Chinese goods
worth 1.5 trillion seized” have appeared in the media.

FORTY YEARS IN PURSUIT OF TRADEMARK LAW



Attention has been
drawn to Kadikdy, one
of Istanbul’s major
commercial districts,
and it has been
emphasized that the
Municipality is obliged
to take action under
the Misdemeanors
Law. However,
municipalities still fail
to fulfill this duty.
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Various shops selling counterfeits of luxury brands.
Photographed as part of procedures conducted by the Vektor Trademark Office
aimed at preventing trademark infringement.
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In Turkey, the fight against counterfeiting has proven to
be extremely dangerous for lawyers and practitioners.
Since the production and sale of counterfeit goods are
often controlled by criminal organizations, lawyers
have frequently faced physical assaults and threats.
Only one such incident has received media coverage

in the above article: “Lawyers beaten in broad daylight
by counterfeiters.” This is merely one example among
dozens of similar cases. Thanks to the diligent efforts
of the relevant official authorities, such incidents have
since been reduced to a minimum level.
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A compelling article that explains how using
counterfeit products constitutes fraud:

“The Fraudsters Among Us.”
Milliyet,14.03.1998
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This article describes a common method of counterfeit
export in Turkey, where different documents and
information are presented when leaving the Turkish
customs gate, and yet another set of documents is
submitted upon arrival at the destination. It includes
examples where products are switched en route by
breaking customs seals. One notable headline reads:
“Turkish Customs Seals Found in Romania.”

Such issues were later resolved through corrective
measures.

Published on September

19, 1997, in Milliyet, one of
Turkey’s leading newspapers,
this report was among the

first noteworthy articles to
draw attention to how brand
obsession was fueling the rise
of counterfeiting. The headline
read: “There’s a Counterfeit for
Everything.”
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By 2004, brands had gradually begun
to intervene in the market. A good
example of this is an informative article
that sheds light on the early steps
taken by trademark owners to combat
counterfeiting and protect their rights.
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The Counterfeit Bill: 3 Billion Dollars

Istanbul - The scale of counterfeit production in Turkey and the difficulty of com-
bating it are discouraging foreign investors. Att. Vehbi Kahveci, founder of the Reg-
istered Trademarks Association and owner of Kahveci Law Office, stated that in-
ternational companies are hesitant to invest in Turkey, a country whose name is
increasingly associated with counterfeiting in global markets. In Turkey, counterfeit
versions of world-renowned brands such as || EGcNNNGNGNGENEGEE
I - sold at one-fifth of the original price. This situation is alarming for
foreign companies that have made significant investments in their brands.

The claim that illegal production contributes positively to Turkey is false. In or-
der for Turkish companies to become influential in the global market, they must
create their own brands, grant licenses, and sell branding rights. Due to counterfeit
products in sectors such as health, food, clothing, personal care, and cleaning, the
government loses $3 billion (approximately 4.5 quadrillion Turkish lira) in tax reve-
nue annually, Kahveci said.

Turkey Ranks Third

Kahveci noted that Turkey ranks third in the world for counterfeiting, following
Poland and Thailand. “The reason for this is the high number of counterfeit prod-
uct seizures in Turkey,” he explained. “In contrast, in Far Eastern countries — the
cradle of counterfeiting — very few products are actually seized, which is why they
appear lower in the rankings. In reality, countries like Italy and China are at the
forefront of counterfeiting, with other Far Eastern countries not far behind.” He fur-
ther stated that drug traffickers and money launderers also transfer large sums of
money to their organizations through counterfeiting.

Scheduled to speak on this issue at Retail Days 2004, to be held on October 13-14,
Att. Kahveci emphasized that even for a single brand, the market value of counter-
feit production in Turkey reaches into the trillions of lira.

He noted that for just one counterfeit brand, there were 1,400 legal actions tak-
en over the course of two years, yet only 160 counterfeit products were actually
seized. Kahveci also pointed out that counterfeit products such as toys, bags, and
stationery items imported from the Far East are being sold in shops located in Is-
tanbul’'s Emindnii and Tahtakale districts. He added that counterfeit industrial and
technological products are also being exported to Turkey, underscoring the scale of
the issue: “There is a massive amount of unjust profit involved.”

Source: https://bigpara.hurriyet.com.tr/haberler/genel-haberler/taklit-faturasi-3-milyar-dolar_
1D499249/
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This news article draws attention to the
country’s tax loss. In this way, it aims to
attract the attention of official institutions.
Many news articles of this nature have
been published. This one has been taken as
an example.

The news article titled “The Counterfeit
Bill: 3 Billion Dollars” has been cited as
an example. Dozens of similar reports
have been published. The $3 billion
figure mentioned refers solely to the
estimated value of counterfeit textile
and accessory products.

COUNTERFEIT PRODUCTS IN TURKEY

51






PART Il

Developments
in the Fight Against
Counterfeiting in Turkey

In this section, counterfeiters were sought

to be warned through the news reports.

The seriousness of the situation was also
intended to be shown to the brands whose
products were being counterfeited. Such news
articles have proven to be highly effective.
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Counterfeit Bags for the Elite with a ‘Password’

ESRA AKIN

Producers who counterfeit famous brands are conducting production
in secret, fearing frequent police raids. Sales are made only to familiar
customers at stores. Unknown customers can purchase products only
if they provide the password.

In the Grand Bazaar, the sale of counterfeit bags of many well-known brands such
as [ - s prompted the Registered
Trademarks Association (TMd) to take action.

The association, waging war against stores selling counterfeit products, frequ-
ently conducts raids in the Grand Bazaar together with law enforcement.

TMd’s lawyer, Vehbi Kahveci, stated that they are continuing their fight against
the informal economy, yet emphasized that dealing with the shopkeepers of the
Grand Bazaar is far from easy. Kahveci noted that they become involved in legal dis-
putes with an average of 300 individuals per month, totaling around 3,000 people
annually. He also mentioned that the most recent raids were carried out on behalf
of the famous French brand || G

Kahveci provided the following information: “First, investigators hired privately
by the companies go to the scene. They take photos of the stores in the Grand Ba-
zaar that are producing counterfeits. Then, the companies inform us of their comp-
laints. With the permission we obtain, we contact the police and organize joint rai-
ds.” Att. Kahveci stated that the lawsuits result in severe penalties, noting that tho-
se found guilty are sentenced to fines of 27 billion lira, two years of imprisonment,
and prohibition from engaging in trade.

Sold for 250 Euros

Meanwhile, the counterfeit products being sold are of such high quality that they
are almost indistinguishable from the originals. The primary customers of these
bags are members of high society.

Stores selling bags for 250 euros are frequently subjected to raids. Shop owners
have discovered new methods to sell their products. They are coming up with vari-
ous solutions, ranging from password-based sales to sales conducted in secret sto-
rage areas.

‘We’ll sell in secret depots’

Some shopkeepers from the Grand Bazaar, when asked about TMd’s crackdown on
counterfeit sellers, respond by saying, “If something concerning us happens, we’ll
think about what to do then.”
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Stating that they are not currently considering taking any precautions, store ow-
ners claim that if their shops are shut down, they will fight back, and even remo-
ve the products from display windows and begin selling only from hidden depots.

The shopkeepers, noting that counterfeit goods are also sold abroad, express
their frustration by saying, “The increase in raids and TMd’s pressure on us is me-
rely a show for the EU”

However, there are also those who take a more positive stance, saying, “If such
a ban is imposed, we will simply stop selling those products.”

Source: https://www.patronlardunyasi.com/sosyeteye-parola-ile-taklit-canta

A shop selling counterfeit bags. Photographed as part of procedures conducted by the Vektor
Trademark Office aimed at preventing trademark infringement.

DEVELOPMENTS IN THE FIGHT AGAINST COUNTERFEITING IN TURKEY
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Housewives Set Out on a Counterfeit Hunt

ESEN EVRAN

Women who report sellers of counterfeit versions of famous brands are
earning thousands of dollars...

Housewives working for famous brands take photos with their mobile phones of
shops and stalls selling counterfeit goods they come across while shopping, and
earn up to 5,000 dollars a month, receiving at least 1,000 dollars for every 10,000
items reported.

Globally renowned brands such as || GTcNNEGNGNGNGNGNGNEEEEEEEEEEEEEEEE

I - rcceiving support from housewives in their fight against
counterfeit products. In Turkey, where 3,000 new counterfeit lawsuits are filed each

year and 9,000 are currently ongoing, hundreds of women work in collaboration
with the local representatives of foreign brands to report counterfeit goods. Wom-
en who support their reports with evidence and take photos with their phones earn
at least 1,000 dollars for every 10,000 items they help seize. For more expensive
brands, this figure increases significantly. Vehbi Kahveci, the lawyer for the Regis-
tered Trademarks Association (TMd), which represents 105 brands in Turkey, stat-
ed that there are several ways to fight counterfeiting, and explained: “Private in-
vestigation companies have been established for this job. But what’s more com-
mon is this: hundreds of housewives report counterfeit goods they see in markets
and shops. Some earn a very good income this way, supporting their households
and even sending their children to private schools. It’s a job that can be done in just
2 hours a day-I highly recommend it. For example, a woman living in Bayrampasa
could visit leather workshops, take photos secretly, and catch a lot of counterfeit

I items”

The procedure is long
Kahveci stated that the fight against counterfeiting began with a legislation enact-
ed in 1995, and that those producing counterfeit goods are penalized with fines be-
tween 28-40 billion lira and prison sentences of 2-4 years. He continued: “The size
of the counterfeit goods market is beyond your expectations. I can say it’s worth
hundreds of millions of dollars. In markets in places like Bodrum, Marmaris, and Al-
anya, a single stall may hold 3,000-5,000 items. Alanya has become a counterfeit
paradise. There are 12,000 Germans living there. When they see the same product in
Alanya at a quarter of the price they saw in their own countries, they buy it. There
are counterfeits that are barely distinguishable from the real thing.”

Counterfeit goods, which entered Turkey’s agenda in the 1990s, are produced
in two ways: either imported through customs from the Far East or produced do-
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mestically. Despite the existence of hundreds of people who make a living through
the tip-off mechanism, Att. Vehbi Kahveci stated that there are still challenges in
the fight against counterfeiting. He outlined where the system is failing: “All insti-
tutions claim to support us, but I don’t see this in practice. Every time I go to the
Grand Bazaar following a tip-off, the shops turn out to be empty. But if they resume
business two days later, something needs to be investigated. In Beyoglu, counter-
feit Il is being sold on a piece of cardboard right in front of the |} store.
According to the ‘Misdemeanor Law, the municipality shouldn’t allow that stall to
operate there. But municipalities don’t consider this a crime. I don’t want to think
otherwise, but still, this situation draws my attention.”

The One Who Files the Complaint Gets the Goods Seized

No brand would deliberately allow its products to end up in street markets. The
stalls in neighborhood markets are rented out by municipalities-so when counter-
feit goods are sold there, shouldn’t the municipality be held responsible? But in the
mindset of municipalities, this isn’t considered a crime. We file lawsuits, and under
the new Criminal Procedure Code, the courts are acting much more diligently. They
require strong suspicion.

Let me give you an example of something we did just yesterday. We received a
phone call informing us that goods were currently being produced at a certain ad-
dress and were about to be exported to Germany. Based on this information, we ap-
plied to the court. However, the court rejected our request, citing a lack of sufficient
evidence. After significant effort, we found a witness and reapplied. When we final-
ly went there, the goods were indeed on-site. Had we been one day late, they would
have been gone. Whoever files the complaint gets the goods seized-if no complaint
is made, no action is taken regarding those goods.

The One Who Files the Complaint Gets the Goods Seized

Manufacturers, sellers, and distributors work in an organized manner.

« They have very advanced information networks. When a report reaches the po-
lice station, the seller at the local market finds out immediately and dismantles
the stall.

« Some brands introduce counterfeit versions of their own products into the Tur-
kish market to build recognition, then later open their own stores.

« Goods sold in local markets are labeled as “excess export stock.” However, the
producer has no right to distribute excess production domestically. This would
result in revocation of their manufacturing license.

« Turkish brands also suffer from counterfeiting. High-quality Turkish brands are
being counterfeited and sold in Russia, the Middle East, Hungary, and Bulgaria.

« There are specific areas in Turkey where this business is highly prevalent. For
example, there is a famous store in the Grand Bazaar where upper-income custo-
mers shop. They buy genuine | ] BB bags but opt for counterfeit accesso-
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ries. The store gives customers a password. Once they say the password, a staff
member takes them to another store. This way, they avoid getting caught.
Counterfeiters sell the t-shirt and the brand label separately. The buyer later sews
the label onto the t-shirt.

The cities with the highest levels of counterfeit production are Istanbul, Aydin,
Gaziantep, and Izmir.

Southern holiday resorts are a paradise for this business. Thousands of counter-
feit goods are sold at night festivals. Since we have no legal right to conduct ni-
ght searches, they operate freely.

For example, the favorite character of young girls is [JJJJlil]. Counterfeiters used
to print her image without writing her name. Now, [JJJJill's image is trademar-
ked. We will start collecting bags bearing that image as well.

Source: https://www.haber3.com/guncel/ev-kadinlari-korsan-avina-cikiyor-haberi-97427

Shops selling counterfeit jeryses.
Photographed as part of procedures conducted
by the Vektor Trademark Office aimed at
preventing trademark infringement.
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The Knockoff Bag Market Hits the Brands Hard

Even the counterfeit versions of luxury brands such as || IGczNNE
I - . find buyers for up to one
thousand dollars. While the leather goods sector exports 200 million
dollars, imports have reached 300 million dollars.

Although brands attempt to prevent the sale of
counterfeit products-referred to as “knockoffs”-
through law enforcement operations, the number
of companies producing or importing counterfeit
items of luxury brands like || GcININININIGIGEGG
I - <

increased in recent years. The prices of counterfeit
bags, some of which are used even by celebrities,
range from 10 lira to 1,000 dollars.

Counterfeit Products in Nisantasi

I Vice President of the Leather Goods Manufacturers Association, stated
that the knockoff market, which hinders legitimate sales, has become the industry’s
“biggest chronic wound.” “If you go to the Grand Bazaar, you can’t sell genuine brand-
ed products. Everyone buys knockoffs in the Grand Bazaar. These are also sold in Ni-
santasi, Bakirkoy, southerntourist regions, and many neighborhood markets,” he said.
Aydin noted that although the leather goods sector exports 200 million dollars, Tur-
key imports 300 million dollars in leather goods, and instead of real leather, these
imports consist mostly of imitation products, despite Turkey’s strong position in
genuine leather production.

2,000 Units Produced Monthly

Il cmphasized that brands are increasingly suffering from this issue, saying:
“Almost 90-95% of the 620 stores in the Grand Bazaar sell counterfeit products. Be-
cause of knockoffs, our domestic sales have dropped significantly. One company
can produce 2,000 counterfeit bags per month.”

Organized Groups Involved
Vehbi Kahveci, Vice Chairman of the Registered Trademarks Association, stated
that the counterfeit bag market is controlled by specific organized groups, adding,

“This has been documented through police operations.”

Source: https://www.yenisafak.com/gundem/cakma-canta-piyasasi-markalari-vuruyor-328878
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Even the Knockoff Costs a Thousand Dollars

Even the counterfeit versions of world-famous luxury brand products come
with a hefty price tag. In Turkey, counterfeit bags are sold for as much

as one thousand dollars. As the counterfeit market continues to grow,
industry representatives express their concerns...

In Turkey, although efforts are being made to
prevent the sale of counterfeit products-com-
monly referred to as “knockoffs”’-the number
of companies producing or importing them
has increased in recent years. Exact replicas of

luxury brands such as || GcNNNEEE
I ' hich place

price tags of around 20,000 dollars on their

bags, also draw attention with their high coun-
terfeit prices. Counterfeit bags can be found in the market for as much as one thou-
sand dollars. [ Vice President of the Leather Goods Manufacturers As-
sociation, stated that the knockoff market, which hampers their sales, has become
the industry’s “biggest chronic wound.” Pointing out that the market for knockoff
products has continued to grow in Turkey since 1997, with production and sales in-
creasing each year, [l said, “Our domestic sales have dropped significantly due
to knockoff products. A single company can produce 2,000 counterfeit bags per
month.”

Sold Even at Home Gatherings
Vehbi Kahveci, Vice Chairman of the Registered Trademarks Association, also not-
ed that counterfeit bags are being sold not only online but even at informal home

gatherings. || GGG s-cd that the actual size of the coun-

terfeit bag market is unknown, but it is estimated to be worth billions of dollars.

Source: https://www.takvim.com.tr/ekonomi/2011/07/09/cakmasi-bile-bin-dolar
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The Knockoff Sellers’ New Trick:
These Are Parallel Imports, Sis!

0zGUL 6ZTURK

Now brands are struggling with a new issue-parallel imports. Counterfeit
products are being sold under the label of “parallel imports” even on the
busiest streets, and it is stated that this causes billions of dollars in damage
to the economy.

Foreign brands fighting against counterfeiting in Turkey are now also dealing with
the problems caused by products being brought into the country without their per-
mission. Parallel import, which allows a product to be legally imported by compa-
nies other than the official distributor in a given country, has led to luxury brand
counterfeits being sold even on Turkey’s most frequented avenues. Vehbi Kahveci,
founder of Kahveci Law Office, stated that under the guise of “parallel import,” un-
healthy products-mainly from China and other Far Eastern countries-are being in-
troduced to the market. “Parallel import is a globally recognized practice, but it is
being abused in Turkey. Some companies doing parallel imports bring in a small
number of original products and place them on their shelves, while also selling
counterfeit goods on the same shelves as if they were genuine. The counterfeit mar-
ket in Turkey is worth billions of dollars, and this figure contributes nothing to the
national economy,” he said.

Brands Must File Complaints

Kahveci emphasized that in Turkey, the fight against counterfeiting is only legally
recognized when a complaint is filed. For this reason, he urged brands to take ac-
tion against counterfeit products. He noted that among the brands actively fighting
counterfeits, the rate of imitation in the market has significantly decreased. “There
are brands conducting around 100 raids per month. But some brands do nothing,
and this negatively affects the consumers as well,” he added.

No Space Left in Storage

Kahveci explained that Turkey has made significant progress in combating coun-
terfeit goods over the past 15 years. “We’ve started to reap the benefits of all the ef-
forts made. While Turkey was once labeled as the hub of piracy by the EU and the
U.S., this image is beginning to change. However, we still haven’t reached the de-
sired level,” he said. He also mentioned that the counterfeit goods seized in raids are
stored in courthouse warehouses, but due to the increasing number of cases in re-
cent years, those storage spaces are now full.
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Bags Sold for 1,500 Lira at the Bazaar

Kahveci pointed out that many companies engaged in parallel imports act as if they
are official distributors of famous brands. He noted that despite being illegal, some
stores have even been opened in recent years, selling a mix of branded products.
“This situation severely harms the distributor system,” said Kahveci. “Distributors
rent stores, employ staff, pay taxes, provide after-sales services, and promote the
brand. But companies that do none of this sell the same products. They even sell
parallel-imported versions of famous bags for 1,500 lira at local markets. This com-
pletely destroys the brand image.”

Source: https://www.aksam.com.tr/ekonomi/cakmacilarin-yeni-oyunu-paralel-ithalat-bunlar-
abla/haber-304648

Counterfeit products in a bazaar
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Major Crackdown on Counterfeit Goods

Those trading in counterfeit goods have come under strict scrutiny by the
Ministry of Customs and Trade. It was revealed that some of the smuggled
goods seized at customs were also counterfeit.

The Ministry of Customs and Trade has
tightened its grip on counterfeit goods
traders through strict inspections imple-
mented at customs. Recently achieving
significant success in this area, the Mi-
nistry took action in coordination with
court decisions obtained by major inter-
national brands operating in Turkey. It
was discovered that hundreds of thou-
sands of products identified as smugg-
led were also counterfeit.

A Major Success Achieved

As aresult of applications made by foreign brands to the Ministry of Customs, it was
determined that hundreds of thousands of items-previously to be sold under the
confiscation regime as smuggled goods-were actually counterfeit. Consequently,
their sale was halted.

Lawyer Vehbi Kahveci, founder of Kahveci Law Office, explained that these items,
previously classified only as smuggled and not recognized as counterfeits, were be-
ing put up for sale by customs under liquidation procedures. Now, their counterfe-
it nature has been identified, and sales have been suspended. Kahveci stated, “The
Ministry of Customs has recently launched a serious initiative to prevent the sale of
such items at customs. We also submit court rulings to stop the sale of these goo-
ds. Currently, a large stockpile has accumulated in the customs liquidation system.
These goods are awaiting destruction.”

Kahveci added that the legal process is ongoing to determine how the goods will
be destroyed. If removing the label does not compromise the integrity of the item,
it may be eligible for sale, he noted. “However, this may only apply to textile pro-
ducts. Items like perfumes are destroyed by draining the liquid and smashing the
bottles,” he said.
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More Control, Better Image

Vehbi Kahveci noted that the Ministry of Customs and Trade recently carried out
another major operation. He said that truckloads of counterfeit goods were seized
at customs. “The seizure of these products while being exported abroad is a huge
step toward improving Turkey’s negative image in the area of counterfeiting,” Kah-
veci stated. He also mentioned that trucks loaded with textiles and accessories lea-
ving Turkey for Bulgaria, Greece, and the UK have been searched as suspicious. “The
Ministry’s tight control efforts are strengthening Turkey’s image as a country with
proper enforcement. At the same time, the image of Turkish exporters who do busi-
ness properly is also improving,” he added.

Source: https://www.sabah.com.tr/ekonomi/2015/06/06/cakma-mala-buyuk-kiskac
Counterfeit products in sacks.

Photographed as part of procedures conducted by the
Vektor Trademark Office aimed at preventing trademark infringement.
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They Sell Counterfeit Products Under
the False Claim of Being Customs Goods

PINAR CELIK

Fraudsters who disregard human health are selling counterfeit cosmetic
products to the public under the false claim of being “customs goods.”
Experts are warning especially against this major trap found online.

Fraudsters who disregard human health frequently use the false claim of “customs
goods” to market expired cosmetic products. These individuals sell counterfeit items,
particularly at highway rest stops in Anatolia, placing fake perfumes, deodorants,
and personal care products from famous brands near cash registers claiming they are
authentic. These fraudsters even illegally export their products. A cashier working at
a rest stop revealed the extent of the scam built around the “customs goods” lie:
“When customers ask about products that cost one-third of the original price, we say,
‘These are customs leftovers and we are clearing them out.” We sell a perfume that
costs at least 300 lira for just 70-80 lira. We never buy from customs. We made a
deal with a producer. We earn profit from what we sell. Of course, the are all fake.”

“Duty Free” Products

There are also scammers who deceive the public by claiming to sell leftover stock
fromthe closed Atatilirk Airport Duty Free. These dishonest vendorsillegally sell coun-
terfeit perfumes at low prices in front of shopping malls, on busy streets, and even
in parking lots, using fake ID cards that claim they are Turkish Airlines personnel.

They Scam with the Same Product Multiple Times

The internet hosts dozens of websites selling fake products under the label of “cus-
toms goods.” Even if they are shut down, new ones appear soon, and fraudsters con-
tinue selling counterfeit products. What’s more, they even resell returned products
through different websites, scamming customers repeatedly with the same items.

Produced in Industrial Zones

Att. Vehbi Kahveci stated that in a single year, they managed to have 50 to 100 trucks
full of counterfeit goods seized, noting that just one truck can contain about 100,000
perfumes and deodorants. He emphasized that large tanks in industrial zones are
used to mix chemicals, and the fake end products are packaged identically to genuine
ones using original brand bottles. “These are all carried out illegally,” Kahveci said.

Source: https://www.sabah.com.tr/ekonomi/2019/11/05/gumruk-mali-yalaniyla-sahte-urun-
satiyorlar
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The Nightmare of Digital Street Vendors

Street vendors have gone digital. Selling thousands of counterfeit products-
from watches to perfumes-on major e-commerce platforms, these digital
street vendors are deceiving consumers. Thousands of complaints related to
the issue are pouring into consumer complaint websites.

Turkey’s street vendor economy has now moved into the digital world. The new ad-
dress of this sector-which provides a livelihood for thousands of local and foreign
individuals-is now popular e-commerce and marketplace websites. Tens of thou-
sands of counterfeit products, from fake perfumes to watches mimicking famous
brands, are being sold under major e-commerce platforms. Taking advantage of the
lack of oversight in these areas, savvy sellers especially flood the virtual market
with fake products during promotional and discount periods. For example, a coun-
terfeit version of a perfume that normally sells for 800 lira is offered online for 130
lira. Trusting the brand value of the marketplace, users often mistake these items
for genuine and purchase them.

They Only Care About Commission

Among the most complained-about platforms are some of the top five e-commerce
sites in their category. These sites allow any entrepreneur to open a sales page for
their products, and complaints about them have surged. Users expressing their
frustration on social media and other online platforms are also filing complaints
with official institutions, claiming that the items they received were not genuine.
izzet Stamati, Chairman of the Registered Trademarks Association, stated that on-
line marketplaces created for manufacturers on e-commerce sites are highly unreg-
ulated. He pointed out that these sites do not require any documentation from the
seller regarding the authenticity of the products. “The e-commerce site only looks
at the commission it earns. Is the product fake? Is it harmful to health? They don’t
care. Moreover, the site bears no responsibility for any damage caused by the prod-
uct. This is a very unhealthy form of trade. At the end of the day, the only one who
suffers is the consumer,” Stamati said.

The Site Bears No Responsibility

Counterfeit product attorney Vehbi Kahveci also noted that chemical mixtures pro-
duced in large tanks at industrial sites are packaged in bottles identical to those of
original brands and sold as if they were genuine-entirely through illegal means. |JJj
I Chairman of the Board of [l stated that many e-commerce
sites in Turkey, with millions of users, are selling counterfeit watches and acces-
sories as if they were authentic. “We sent some of the products we bought from
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e-commerce sites to the headquarters of the brands abroad, and it was proven that
they were fake. Some of the sites are aware of this; others are not. When we issue
warnings, they say, ‘It’s not our responsibility, because according to the law, the
seller company is responsible. But the websites themselves should also be held ac-
countable,” he said.

Don’t Buy Without Research

Consumers who believe they purchased genuine products from e-commerce sites,
but later discover they’re fake, often struggle to get refunds or even find someone
to address their complaint. Even when these fraudulent sites are shut down, new
ones quickly take their place, and the sale of counterfeit goods continues. Scam-
mers even resell returned items through different websites. Experts say these prob-
lems stem from e-commerce platforms accepting any vendor without proper vet-
ting or control. “A perfume that normally costs 500 TL doesn’t drop to 50 TL,” they
warn, urging consumers to thoroughly research the real prices of products before
making a purchase.

Source: https://www.sabah.com.tr/ekonomi/2019/12/15/dijital-isportaci-kbusu
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In Istanbul, the Thriving Counterfeit Market

KILLIAN COGAN

Estimated at three billion dollars, the Turkish counterfeit market
contributes to the country’s tourist appeal. An illegal activity that the
authorities are reluctant to regulate in times of economic crisis.

The Grand Bazaar in Istanbul offers its fair share of counterfeit goods - includ-
ing luxury watches and handbags. In the vaulted arcades built in the 15th century,
a multitude of fake || GG b-ss, os well as counterfeit [
I 2 ches, can be found. We are at the Grand Bazaar of Istanbul -
once the heart of imperial Ottoman trade, now a vast supermarket for counterfeits.

“90% of our customers are foreigners, most of them Europeans: French, Ger-
mans, or Dutch,” explains Emre*, 26, a seller of fake luxury bags at the entrance of
the Grand Bazaar. “We sell two types of products: lower-quality imitations made of
plastic, and others made of leather, which are priced higher,” he says, pointing to a
fake |GGG .2.dbag. “As for the leather imitations, I can guarantee that
they have absolutely no difference from the originals,” assures the vendor. “It’s top
quality - we’re the country of imitation!”

Indeed, Turkey has hosted a significant counterfeiting industry for several de-
cades. A market difficult to quantify due to its illegal nature, which attorney Vehbi
Kahveci - specialized in anti-counterfeiting for over forty years - estimates to be
worth three billion dollars.
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According to a report published in December 2021 by the European Commis-
sion and the European Union Intellectual Property Office (EUIPO), Turkey is the
third-largest source of counterfeit goods in the European Union, after China and
Hong Kong. Another report on counterfeiting, published by the OECD and EUIPO in
2021, states that the proportion of counterfeit goods originating from Turkey seized
worldwide rose from 4% in 2016 to 12% in 2019.

Among these counterfeit goods, fake luxury products occupy a prominent po-
sition. The sectors of perfumery, textiles, leather goods, and jewelry are particular-
ly widespread.

Counterfeit watches, on the other hand, are mainly produced in China or Hong
Kong, although they are distributed within the Turkish market.

Beyond local production, Turkey also acts as a hub for counterfeit goods be-
tween Asia and Europe.

At the Grand Bazaar in Istanbul, you can find replicas of the || GcIEIEG
I <o: 160 curos or a fake | ©o: 150 curos.

“Patek Philippe watches are mostly requested by connoisseurs. The most popu-
lar models are the classic ||| ]l the seller notes.

“For 2022, a little over 59,000 counterfeit Swiss watches have been seized in Tur-
key - but this is, of course, just the tip of the iceberg,” says Vincent Stauffer of the
Swiss Watch Industry Federation, which has been active in anti-counterfeiting ef-
forts in Turkey for over twenty years.

“As for the leather imitations, I can guarantee that they have absolutely no dif-
ference from the originals. It’s top quality - we’re the country of imitation!”

These goods are mainly sold in Istanbul’s tourist areas - in the Grand Bazaar or
the Osmanbey district - as well as in seaside resorts on the Aegean and Mediterra-
nean coasts, such as Bodrum, Antalya, or Kusadasi.

Since the beginning of the COVID pandemic, the sale of counterfeit goods has in-
creasingly shifted online, both domestically and abroad.

This market is under close watch by luxury brands, as it can significantly dam-
age their image and lead to a decline in consumer interest.

“For luxury watches, for instance, if a buyer of an authentic product sees a coun-
terfeit version of the model they purchased on everyone’s wrist, they may turn
away from the brand,” explains Philippe Azzola, a lawyer at the Geneva Bar who
represents several major Swiss watch brands. “It’s about protecting the exclusivi-
ty of the models.”

Customs Authorities Take Action
According to several stakeholders involved in the fight against counterfeiting in
Turkey, the local counterfeit luxury market continues to grow.
To try to curb this expansion, Western luxury brands rely on local law firms that
carry out raids against sellers and counterfeiters operating on Turkish territory.
However, except for counterfeit perfumes - which are considered a health issue
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by Turkish authorities and can thus be seized ex officio - raids against sellers of oth-
er counterfeit luxury goods require formal complaints filed by the brands.

To file a complaint, luxury brands and their representing law firms must gather
sufficient evidence about the counterfeit products; otherwise, the courts cannot is-
sue a search warrant.

Once the warrant is granted, law firms contact police forces, who conduct the
raids in coordination with them. Law firms - and sometimes the brands themselves
- deploy investigators on-site to collect evidence.

Source: https://www.bilan.ch/story/a-istanbul-le-marche-florissant-de-la-contrefacon-
837831891724

Counterfeit bags in a shop window. Photographed as part of procedures conducted by the
Vektor Trademark Office aimed at preventing trademark infringement.
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They pay nearly the original price
to buy counterfeit “crocodile” leather bags

YENER KARADENIZ

As demand for counterfeit bags and accessories made from exotic animal
skins increases, there has been a significant rise in the illegal entry of
products made from snake, iguana, and crocodile skins into Turkey in
recent times. Vehbi Kahveci, founder of Kahveci Law Office, stated that
while most counterfeit products come from the Far East, they can also be
produced in Turkey. He also pointed out that the price difference between
the counterfeit and the original items is often not very significant.

Demand for counterfeit bags and accessories made from exotic animal skins has
increased. Vehbi Kahveci, founder of Kahveci Law Office and representative of sev-
eral well-known brands, pointed out that there has been a significant rise in the il-
legal entry of products made from snake, iguana, and crocodile skins into Turkey
in recent times.

Kahveci emphasized that while most counterfeit products come from the Far
East, they can also be produced within Turkey, and the price difference between the
fake and the original is not that substantial.

He stated: “If the original bag costs $5,000 in a store, its counterfeit version is
sold for $3,000 on the black market. Someone who can afford $3,000 could also pay
$5,000, but they find walking into a store that sells $5,000 bags intimidating. They
don’t see themselves as belonging in that environment, so they end up buying the
fake product at a still high price.”
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Kahveci described this preference as a “status issue,” explaining that it is not
necessarily price-driven:

“Inrecent years, there’s been a shift in capital and a new social class has emerged.
These new capital owners feel reluctant to enter stores where luxury brands are
sold. They feel out of place in those shops. This behavioral pattern alone has creat-
ed a new market.”

“Only 5% of Counterfeit Products Are Caught”

Kahveci said that recently, many such bags and accessories have been seized in
the Grand Bazaar, but despite the effective work of customs and police forces, only
about 5% of counterfeit products in the market are actually intercepted. “We can’t
catch 95% of them,” Kahveci stated. “Because the number of enforcement teams
is not sufficient, and those who are in this business operate very professionally.
Whatever precautions the state takes, they adapt and take countermeasures. Some
brands are fighting this issue seriously and allocating large budgets for it.” Kahveci
also noted that these kinds of products attract significant interest from foreigners:
“A large portion of counterfeit buyers in Turkey are foreigners. There are places that
cater exclusively to tourists. Some stores open only when tourists arrive and shut
down afterward,” he said.

Source: https://www.ekonomigazetesi.com/sektor-haberleri/orijinaline-yakin-para-oduyorlar-
taklit-timsah-canta-aliyorlar-43580/
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James Bond on the Hunt for Counterfeits

OZGE YAVUZ

Major international brands operating in Turkey have partnered with British,
French, and German detective agencies to combat counterfeit products.
Agents, much like James Bond, have surrounded counterfeiters in the Grand
Bazaar, Bodrum, and Antalya.

International brands operating in Turkey have begun working with British, French,
and German detective agencies to combat counterfeit products. Until now, these
global companies had relied on local firms to identify the locations of counterfeit
producers and sellers in Turkey, but with limited lasting success. Now, they are tak-
ing control of inspections themselves. Backed by significant budgets and technical
resources, the detectives stationed in Turkey are tasked with locating areas where
counterfeit products are heavily produced and collecting solid evidence such as
photographs and audio recordings.

The Grand Bazaar in the Spotlight

In Turkey, the counterfeit goods trade-estimated to be worth $20 billion-centers
around key areas such as the Grand Bazaar, Bodrum, Antalya, and Kusadasi. Detec-
tives have begun targeting not only sales points but also production workshops.
Because they are foreign, these detectives often go unnoticed by sellers and pro-
ducers. Vehbi Kahveci, founder of Kahveci Law Office, stated, “Right now, British,
German, and French detectives are roaming around the Grand Bazaar and other
regions. Counterfeiters haven't yet developed the instinct to protect themselves
against foreigners, but they take every precaution against locals. Now that foreign
brands are directly involved, things have become much harder for counterfeiters.”

Strong Evidence

Foreign brands operating in Turkey-whose counterfeits circulate widely-are plan-
ning to use the strong evidence collected by detectives to obtain court-ordered
search warrants. “Detectives are working with great precision,” said Kahveci. “Just
the other day, they located a site we would not have been able to find on our own.
Dozens of counterfeit bags were seized in an underground location.” The detectives
are also tracking not just production and sales sites, but the counterfeiters’ busi-
ness connections in countries like Italy, Spain, and Egypt. Kahveci added, “The aim
of these efforts is to significantly reduce the counterfeit trade.”

Undercover as Customers
Turkey’s counterfeit product market continues to grow each year, and much of the
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demand comes from tourists. Sellers in tourist-heavy areas like Bodrum, Kusadasi,
Antalya, and the Grand Bazaar mainly target foreign customers. According to Kah-
veci, this makes it relatively easy for British and German detectives to go undercov-
er as customers and collect both video and audio evidence from the sellers. He not-
ed that counterfeiters are much more cautious when dealing with Turkish custom-
ers, saying, “The major brands operating in Turkey only ask the foreign detectives
to gather documentation. Then they pass these materials on to their lawyers, who
use them as evidence in court.”

A $350 Billion Global Market

In Turkey, handbags are among the most counterfeited products. Counterfeiters of-
ten purchase original versions of next season’s models from top brands and begin
reproducing them. While the counterfeit market in Turkey is estimated at $20 bil-
lion, globally it is believed to be worth as much as $350 billion.

Source: https://www.sabah.com.tr/ekonomi/2015/06/10/james-bond-taklit-avinda
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As a result of efforts in Turkey, local producers have also developed
brand awareness and have begun taking action against the
counterfeiting of their own brands. In this way, public awareness has
also shown progress. The news article titled “Hunt for Local Knockoffs”
is significant in demonstrating this growing interest.
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Many news articles like

‘I Raid at Ulus Market”

have been published to inform
the public.

“Counterfeit | J Nl Hunt at the Market”
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“prison Sentence for Selling Fake | EGzNG"

“Shock Raid on Counterfeiters”, Tiirkiye newspaper

“Raid Carried Out on Brand Counterfeiters”, Gézcii newspaper

“Counterfeit Raid”, newspaper
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‘S Counterfeit Raid”, Aksam newspaper

S Counterfeit Raid”, Yeni Yiizyil newspaper
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Urgently Seeking an Agent

RAHIM AK

The Italian ready-to-wear brand i, overwhelmed by the number of
counterfeits, has decided to work with undercover agents. Having already
seized 150,000 counterfeit items in Turkey, the company plans to hire 300
agents during the summer.

Manufacturer Under Pressure

As demand for i}, a leading ready-to-wear brand with a significant market share
in Turkey, has grown, the number of counterfeit products has also increased. In re-
sponse, the brand’s headquarters in Italy signed an agreement with lawyer Vehbi
Kahveci a year ago to combat counterfeiting. Stating that they conducted raids on
80 locations and seized a total of 150,000 counterfeit products, Kahveci explained:
“Customers who buy counterfeit items still file complaints with i} This puts the
company in a difficult position. Moreover, counterfeit products pose health risks.”

Counterfeiting Mafia Exists

Vehbi Kahveci noted that they have brought 600 individuals to court so far, and 110
of them were sentenced to 2 years in prison and fined 34 billion lira. However, he
emphasized that the sale of counterfeit products in markets and resort areas con-
tinues rapidly. He pointed out that current laws obstruct efforts against counterfeit-
ing: “When a seller helps catch a fake goods producer, they are still not exempt from
penalties. And those who get caught do not reveal the identity of the manufactur-
ers.” Kahveci highlighted that a kind of mafia operates within the counterfeit mar-
ket, making it very difficult to trace back to the actual producers.

Turkey Ranks Third

Att. Vehbi Kahveci stated that Turkey ranks third in [JJJlij counterfeiting world-
wide and provided the following insights: “Since there is virtually no fight against
counterfeiting in China and the Far East, those figures don’t reflect the true scale.
Turkish laws are more suitable for combating counterfeits. We’ve made significant
progress in this fight. Enforcement can be very strict here. Because of this, the level
of counterfeiting within Turkey is relatively low. However, as Turkey is a transit
hub, there are claims that counterfeit textile products are being produced here.”

Source: https://arsiv.sabah.com.tr/2004/02/05/gny101.html
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“Lawsuit Against Municipalities Over Counterfeit Goods”
Municipalities have not participated in the fight against
counterfeiting for various reasons. Although the Municipal Law and
related regulations assign them such responsibilities, they have
failed to take action. Their primary excuse has been, “We cannot
distinguish counterfeit products.” As a result, official notices were
sent to municipalities via notary public, reminding them of their
legal duties. Despite this, municipalities still do not take part in this
initiative in an institutional capacity.
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As a result of increased public awareness through
ongoing efforts, the Minister of Justice announced
that those caught selling counterfeit goods would be
reported to the tax authorities for investigation. This
practice had been implemented in the past but was
later abandoned.
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Legal regulations in Turkey have developed in
parallel with negotiations conducted with the
European Union. In this context, the fight against
counterfeiting has accelerated thanks to training
programs, the establishment of specialized courts,
and the creation of dedicated units within relevant
institutions, resulting in thousands of legal actions.
For this reason, the newspaper Referans ran the
headline: “EU Harmonization Circular Triggers Surge
in Counterfeit Cases.”
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PART Il

Awareness Campaigns
on Trademark
Counterfeiting in Turkey

The most significant effort that has led to the
institutionalization, formation of associations,
and increased attention to the fight against
counterfeiting in Turkey-supported by the
European Union-has been the public awareness
campaign.

The initiatives, some of which are published
here, can be described as efforts to inform the
public, conduct lobbying activities, and build
cooperation with practitioners. The press has
been the greatest ally in these efforts.
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Due to the Spanish brand Zara, a factory
in Sivas had to change its name twice

. - public relations specialist who has used the surname
I s her company name for 15 years, found herself in court with
Spanish fashion giant Zara when she tried to register the name |||
as a trademark.

Sivas Chamber of Commerce President Osman Yildirim also had to change the
name of his lens factory twice because of Zara. Meanwhile, Turkish singer Zara has
registered the name “Zara” in the food category.

Zarakol vs. Zara

Necla Zarakol, who has been active in the media and public relations sector for
25 years and has used her surname “Zarakol” as her business name for the last 15
years, got into a legal dispute with Zara when she applied to register “Zarakol” as a
trademark. Zara, known for pioneering the “fast fashion” trend called “Zaranism” in
the ready-to-wear industry, accused Zarakol-and other companies-of unfair com-
petition by trying to benefit from its brand recognition in Turkey:.

Zar&Accom Is the Latest Name

Sivas Chamber of Commerce and Industry President Osman Yildirim faced a simi-
lar situation. He wanted to name Turkey’s first lens factory “Zara Lens,” as both he
and his partner are originally from the town of Zara.

However, Spanish Zara objected, so they changed the name to “ZarAccom,” but
the company was sued again and lost the case. Now they operate under the name
“Zar&Accom.” “We’ll see what happens,” Yildirim said. He noted he had dreams of
turning the Zara Lens name into a global brand, but those efforts were blocked.

“Zara” Cannot Be Used Even Locally

Yildirim expressed frustration: “Zara is the name of a place. The same name should
be allowed in different sectors. I couldn’t realize my dream because my path was
blocked.” He also mentioned that singer Nese Yilmaz, who adopted the stage name
“Zara,” had trademarked “Zara” in the food category, preventing Yildirim from using
the name “Zara Water” for a planned water facility in the town.

Yildirim called for reform in trademark law: “If someone registers a name but
doesn’t use it for business within a certain period, they should lose the rights. She
trademarked a name that isn’t even her real name and has no commercial activi-
ty under it. Meanwhile, I can’t use the name of my own hometown for business.”
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Zara Wants “Zara” Removed from Zarakol

When Necla Zarakol applied to register “Zarakol” as a trademark with the Turkish
Patent Institute (TPI), Zara sued, demanding the removal of the “Zara” portion from
the company’s letterhead, business cards, and documents. Zarakol, whose husband
is from the town of Zara and carries the surname accordingly, responded with a
countersuit.

Will “Zara Biife” Also Be Closed?
Cemil Sever, Administrative Affairs Director at the Zara District Governor’s Office,
noted that many people who moved from Zara to Istanbul have opened business-
es with names like “Zara Biife” or “Zara Market.” “How many of them will be shut
down?” he asked. Regarding Necla Zarakol’s case, he added, “If she is truly one of
our own, we will try to help her.”

Place Names Can Only Be Geographical Indications, Not Trademarks
Att. Vehbi Kahveci, a leading figure in Turkey in trademark and counterfeiting cas-
es, explained the legal situation: “The name of a town like Zara cannot be registered
as a trademark-it can only be registered as a geographical indication or collective
mark. City or district names are not eligible for trademark registration.”

Kahveci added that Zara is a globally known brand, and if it holds ‘well-known
brand’ status in Turkey (similar to Coca-Cola), it can prevent others from using
a similar name even in unrelated sectors. “No one can manufacture a car brand
named Coca-Cola, for example.”

Intent Matters

Kahveci clarified that simply using “Zarakol” as a company name isn’'t a problem,
but attempting to register it as a trademark led to legal issues. “What matters is
whether the name confuses consumers,” he said. “In my opinion, it doesn’t. What
also matters is the intent-good or bad. In the U.S., people are naming their children
‘Yahoo. You can use ‘Yahoo’ as a personal or business name, but you can’t register it
as a trademark unless there’s good faith.” “If someone registers a name but doesn’t
use it commercially for five years, they lose the rights. After five years, someone else
can register ‘Zara Water,” he concluded.

Source: https://bigpara.hurriyet.com.tr/haberler/genel-haberler/ispanyol-zara-yuzunden-sivas-ta-
ki-fabrikanin-adi-iki-kere-degisti_ID627143/
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In Turkey, a deliberately made omission in
the legislative process led to the dismissal
of all criminal cases prior to 2008.

The Constitutional Court had annulled
certain provisions and granted time for
their revision; however, the necessary legal
amendments were delayed by three days.
As a result, the legal basis for prosecution
was eliminated, and all related criminal
cases were dropped. As illustrated in this
news report, the public had been informed
in advance, yet the dismissal of the cases
could not be prevented.
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“Trademark Protection’ Was Forgotten,
9,000 Counterfeit Cases to Be Dropped

Since no new regulation has been prepared for six months to replace
Decree-Law No. 556 on the Protection of Trademarks, whose certain penal
provisions were annulled by the Constitutional Court, counterfeiters will
gain the upper hand as of January 5, 2009. If new legislation is not enacted,
9,000 counterfeit cases will be dropped. Even if counterfeit products are
sold in front of a brand store, nothing can be done.

One of Turkey’s biggest problems-protecting intellectual property rights and fight-
ing counterfeiting-is entering a period of chaos due to the lack of necessary le-
gal regulations. Because no new regulation has been prepared in the six months
following the Constitutional Court’s annulment of certain penal provisions of De-
cree-Law No. 556 on the Protection of Trademarks, counterfeiters will gain the up-
per hand as of January 5, 2009. The Constitutional Court’s decision was published
on July 5,2008, and the government was given six months to pass a new law. If new
legislation is not enacted, 9,000 ongoing counterfeit cases will be dismissed. Even if
counterfeit goods are sold right in front of a brand store, nothing can be done.

Convictions Will Be Overturned

Vehbi Kahveci, the lawyer of the Registered Trademarks Association (TMd), said: “If
no new law is enacted, all criminal cases involving trademarks will be dismissed.
Previous convictions will be nullified. After January 5, it will no longer be possible
to carry out searches for counterfeit goods. Since offenses committed after that date
will go unpunished, all the efforts made so far will be wasted. Turkey will become
a counterfeit paradise.”

Only a Miracle Can Save It
Kahveci recalled that many efforts had been made to introduce new legislation, but
the draftlaw was repeatedly withdrawn, and currently there is no draft under discus-
sion in Parliament. Due to the New Year’s holiday, the Grand National Assembly of
Turkey (TBMM) will be in recess from December 30 to January 1. Since the weekend
follows January 2, it appears unlikely that Parliament will meet before January 5.
Kahveci added that, after Parliament, the President would also need to approve
the law: “Considering all of this, it seems impossible for the law to be passed on
time. It could only happen by a miracle. Because Turkey has failed to pass this reg-
ulation in time, it will be as if we’ve gone back years.” Fearing a chaotic situation,
Kahveci emphasized that not only foreign brands but also domestic brands that in-
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vest in R&D and innovation will be negatively affected. Those who have invested
millions of dollars in branding and retail will no longer be able to defend their rights
against counterfeiters.

A Decree-Law Is Not Enough-A Full Law Is Needed

Lawyer Ibrahim Ekdial from Istanbul Patent Trademark and Consulting made the
following assessment: “The legislature-i.e., the Parliament-has still not introduced
a provision to fill this legal gap. Without penalties, the crime will go unpunished,
which will create major issues in trademark law. A new regulation must be en-
acted immediately. All legislation concerning intellectual and industrial property
rights was revised in 1995 as part of EU harmonization. Unfortunately, these up-
dates were implemented as Decree-Laws (KHKs) pushed through quickly by the
Cabinet, which has led to serious flaws and mistakes. Given that all trademark,
patent, design, and related regulations since 1995 have been enacted through De-
cree-Laws rather than full parliamentary laws, the legislature should now pass a
proper law, taking input from all stakeholders.”

Millions of Counterfeit Products Had Been Seized

In 2007, 465,000 counterfeit products (e.g., shoes, pants) were seized in Turkey.
372 individuals were arrested.

In 2008, the number of seized fake products rose to 678,000.

282 individuals were arrested.

In 2007, 670,000 intellectual property-related items such as books and CDs
were seized.

In 2008, this number exceeded 1 million items.

The number of offenses rose to 880, and 1,111 individuals were arrested.

The EU Will Also Raise Concerns

Selcuk Giizenge, Chairman of the TMd, stated that millions of counterfeit products
have been confiscated in Turkey so far: “After the Far East, Turkey is the most fre-
quently mentioned country in relation to counterfeiting. We already have a seri-
ous problem and a damaged image in this area. We are trying to harmonize our
laws with the European Union. But can the EU accept a country that fails to protect
trademarks and intellectual property rights? A Customs Union meeting is scheduled
for February, and this issue will surely be raised there.”

Source: https://www.hurriyet.com.tr/ekonomi/marka-koruma-yi-unuttular-9-bin-taklit-davasi-du-
secek-10673807

Our warnings were acknowledged, but since the issue of timing was not resolved,
the dismissal of the cases could not be prevented.
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9,000 Counterfeit Cases at Risk,
Government Takes Action for New Legislation

As of today, the legal vacuum that leaves both local and international
brands in Turkey unprotected against counterfeiting has been revealed

to stem from a 13-year chain of neglect. Responding to warnings from the
Registered Trademarks Association (TMd) that “9,000 counterfeit cases may
be dismissed,” Minister of Industry and Trade Zafer Caglayan notified the
Industry Commission that they have sent a draft bill to Parliament.

A 13-year chain of negligence that left brands unprotected against counterfeiting
has been revealed. With 9,000 counterfeit lawsuits facing the risk of being dropped,
the government hastily sent a new regulation to the Parliament yesterday. The Con-
stitutional Court annulled some provisions of the Decree Law on the Protection of
Trademarks on July 5, 2008. The Supreme Court gave Parliament 6 months to draft
a new regulation. However, the government failed to use this time in favor of com-
panies with trademarks.

Awaiting finalization since 1955

The Constitutional Court had annulled some provisions of the Decree Law on coun-
terfeiting and penalties on the grounds that “the legality of crimes and penalties,
fundamental rights, personal rights and duties cannot be regulated by Decree Law”.
In the ordinary legislative process, the government turns the decree laws into laws
by sending them to parliament after a certain period of time. On June 27, 1995,
during Tansu Ciller’s prime ministership, the Decree Law on trademarks was sent
to the Parliament on June 29, 1995, two days after its publication. This bill was re-
newed during each government term. If the Parliament had adopted and enacted
even the provisions of the existing Decree Law, there would have been no legal gap
in the protection of trademarks.

New draft was prepared

The Decree Law, which was kept in the parliamentary commissions for four legisla-
tive periods, was only remembered after the Constitutional Court’s annulment de-
cision. In the meantime, the Ministry of Industry and Trade prepared a new draft,
and no discussion was held on the Decree Law. The Registered Trademarks Associ-
ation and patent law offices have raised the possibility that 9,000 counterfeit cases
will be dropped with the repeal of the relevant articles. Zafer Caglayan, Minister of
Industry and Trade, met with Soner Aksoy, Chairman of the Industry Commission
of the Grand National Assembly of Turkey, and informed him that they had sent the
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draft to the Parliament. Aksoy said that he had called the Commission for a meeting
tomorrow and that the bill would be enacted quickly.

Definition of sign narrowed down

With the bill prepared by the Ministry, the provisions of the decree canceled by the
court are similar to the provisions of the law. The canceled definition of counterfeit
was regulated as “the use of any sign that is likely to be confused, including the pos-
sibility of a connection with a registered trademark on the public”. In the draft law,
a more limited framework is drawn as “the use of any sign that is identical to the
registered trademark”. 6 months to 3 years imprisonment. A provision of the Decree
Law, which was annulled, was taken as it was, and the definition of the crime was
made as “placing the goods bearing the trademark mark on the market or stocking
them for this purpose, offering that they can be delivered, or offering or providing
services under that mark”. The person who produces, sells, offers for sale, stores,
subjects to a customs-approved process or use, transports from one place to anoth-
er or holds for commercial purposes by infringing the trademark right will be sen-
tenced to imprisonment from 6 months to 3 years and a judicial fine from 10 thou-
sand days to 25 thousand days. The penalty will be reduced by half if the counter-
feiter explains where he bought the goods and ensures that the producers are re-
vealed.

Foreign brands to seek their rights abroad

Since the amendments requested by the Constitutional Court were not made in the
Decree Law No. 556 on the Protection of Trademarks, Turkey has entered a chaotic
period in the protection of intellectual property rights and the fight against counter-
feiting as of today. Foreign trademarks operating in Turkey are seeking compensa-
tion for their damages in the legal process they will initiate in the European Union.
Vehbi Kahveci, the lawyer of the Registered Trademarks Association (TMd), said
that since the 6-month period given by the Constitutional Court expired yesterday,
a new regulation that will come to the agenda of the Parliament as of today will not
work. Kahveci also stated that they are in the process of a legal study to seek com-
pensation for the damages suffered by foreign brands in the European Union. Em-
phasizing that the law that was not passed on time meant “amnesty” in a sense,
Kahveci said: “A chaotic environment was entered. Now a solution is being sought.
In the incidents that occurred in the last 6 months, follow-up can be done with
the articles preventing unfair competition in the Commercial Code. It will be dis-
cussed whether the same provisions will be applied in older incidents. TMd Chair-
man Selcuk Glizenge reproached the Parliament by saying “God rest his soul”.

Source: https://www.hurriyet.com.tr/ekonomi/9-bin-taklit-davasi-riske-girdi-hukumet-yasa-icin-
harekete-gecti-10705939
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‘Revenue from Counterfeit Products
Is Increasing’

Vehbi Kahveci, Chairman of the Registered Trademarks Association (TMd),
stated that the turnover of counterfeit products in Turkey reaches billions
of dollars, and it is known that during the summer months alone, there
are $300 million worth of counterfeit textiles and accessories along the
coastal areas.

Vehbi Kahveci stated that certain penal provisions of Decree-Law No. 556 on the
Protection of Trademarks, enacted in 1995, were annulled by the Constitutional
Court on January 1, 2009. As a result, approximately 9,000 cases filed up to Feb-
ruary 2009 were dismissed, and the seized counterfeit products were returned to
their owners.

Kahveci noted that the Trademark Law was enacted on January 21, 2009. He
argued that the prevalence of counterfeit products in the market significantly in-
creased due to the legal gap before the law was passed and the lack of sufficient
sensitivity from companies after it was enacted.

He emphasized that under the law, the penalty is the same whether someone is
caught with one counterfeit item or one thousand:

“Accordingly, prison sentences range from 1 to 3 years, along with fines between
5,000 and 20,000 TL,” he said.

Source: https://www.milliyet.com.tr/ekonomi/taklit-urunde-ciro-artiyor-1098556

Counterfeit purses.
As part of procedures

conducted by the
Vektor Trademark
Office aimed at

preventing trademark

infringement.

AWARENESS CAMPAIGNS ON TRADEMARK COUNTERFEITING IN TURKEY

95



Kapalicarsi [Grand Bazaar, center]
The bustling shopping district of
Istanbul is also home to many shops
selling counterfeit products.

© Yusuf Cap
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5-star hotels are selling counterfeits,
if it continues, we will take legal action

Vehbi Kahveci, Chairman of the Registered Trademarks Association, said,
“Most of the products sold in 5-star hotels are counterfeit. The value of
counterfeit products sold along the southern coastal strip has reached 300
million dollars.”

Kahveci, who has worked with law enforcement in operations to seize counterfeit
goods in the fight against trademark infringement, stated that the sale of counterfeit
products in 5-star hotels and holiday resorts has increased significantly. He noted
that counterfeit products are sold during events held under the name “Bazaar Nights”
in luxury hotels and resorts, adding: “Tour operators are also complicit in this. They
organize tours that take tourists to stores selling counterfeit products, and these tours
are often arranged through prior agreements.” Kahveci emphasized that not only
those who sell these counterfeit goods, but also the managers and owners ofthe hotels
and resorts providing space for them are responsible: “We have warned these institu-
tions multiple times, but from now on we will pursue legal action against them. If ne-
cessary, we will sue.” He added that the counterfeit trade in the southern coastal re-
gion alone amounts to 300 million dollars: “This revenue is concentrated in just a
few centers. It’s not like dozens of people are involved-just a select few.”

The Municipality Problem

Outside of holiday destinations, Kahveci pointed out that the places where counter-
feitproductsare mostcommonly sold are “elite high-end bazaars”: “Nobrand officially
sells productsin amarket. Originals are never sold in markets, only inretail stores. Un-
fortunately, consumers are not even aware of this. Every branded item sold at these
markets is counterfeit. Municipalities are neglecting their responsibilities and abus-
ing their authority here. These types of markets should not be allowed to operate.”

“We’ve Stayed Silent About Charity Bazaars Because They're for a Good Cause”
Kahveci also noted that they have so far remained silent about charity bazaars out
of respect for their good intentions. However, he stated that even the products sold
at these events-where profits go to charitable organizations-are counterfeit: “They
offer products that are nearly identical to the originals, so people don’t notice. Since
the proceeds go to charity, even when people realize, they often don’t question it.”

Source: https://www.sabah.com.tr/ekonomi/2010/02/15/5_yildizli_oteller_taklit_satiyor_devam_
ederse_dava_ederiz
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We Have Become Europe’s Trademark Dump

SENAY BUYUKKOSDERE

In the counterfeit economy, which is approaching 3 billion dollars only in
textiles, the biggest platform is now the internet... Lawyer Vehbi Kahveci

warns consumers against the ‘knockoff sellers’ in e-commerce and those

who sell 10-year-old products as ‘new.

According to the information provided by lawyer Vehbi Kahveci, although Turkey
has made serious progress in the fight against counterfeiting, it has not yet been
able to prevent e-commerce sites that sell counterfeit goods. Especially on sites
that sell with a store concept, it is very difficult to maintain control. Even if it is de-
termined that counterfeits are being sold, that store is closed and another one is
opened under a different name. Ultimately, the one who suffers is again the con-
sumer.

Sold as if it’s “news season”

Another problem with internet sites is that unsold branded products from years
ago are collected from Europe and sold in Turkey as if they are “new season.” Kah-
veci says that thanks to these “clever entrepreneurs,” Turkish internet sites have
turned into Europe’s brand dump. We talked to lawyer Vehbi Kahveci, former law-
yer of the Registered Trademarks Association and an expert in counterfeiting, about
the current state of the fight against counterfeiting.

— Turkey’s acquaintance with the trademark concept is very recent. What kind
of evolution did the trademark go through in Turkey?

In the last 15 years, a serious branding movement has started. Lessons were learned
by looking at which paths foreign trademark followed. Society learned the impor-
tance of trademark value. Turkey learned to package a product and sell it at a high-
er price. Since it was able to achieve good quality, there was no problem, but enter-
ing the list of globally recognized trademark became a problem. This led to the for-
mation of the counterfeit market.

Foreigners used to avoid manufacturing

— What were the effects of the formation of the counterfeit market?

The most important stage of counterfeiting is that foreigners who wanted to pro-
duce in Turkey started to hesitate. They were afraid that their products would enter
the counterfeit market. Because Turkey is a complete transit point between Europe
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and the Middle East. Once the fight against counterfeiting reached a serious level,
brands returned to manufacturing in Turkey.

— What is the situation now?

Amateur counterfeiters have withdrawn from the market. Those remaining are very
professional. The General Directorate of Police has established a unit solely dealing
with this issue. The justice system has established specialized courts for this mat-
ter. Of course, it was seen that some channels made a lot of money from this. It is
estimated that the size of the counterfeit market in textiles is around 3 billion dol-
lars. In addition, very serious amounts are also circulating in perfumes, automo-
tive, and accessories.

You can’t find it even at a US outlet!

— How can we tell if an internet product is counterfeit or original?

Both counterfeits and originals are sold on sites. If a 100-unit product is sold for
20 units, it is most likely an outdated, defective product collected from around the
world or a counterfeit product. A product that is not even sold in a U.S. outlet is sold
online here as if it is from the new season. Therefore, Turkey is also becoming Eu-
rope’s dump. Of course, the rights of the brand representative here are also being vi-
olated. Someone else comes and takes a share of the market that took years to build,
without spending any effort or money.

I ordered pants, a par of socks came out of the box

— I ordered pants online, socks came - can’t I do anything?

This is fraud. It is necessary to check whether the same company has done this to
more than one person. Otherwise, it is very difficult to prove. Regulations are need-
ed for courier companies.

— Are there many lawsuits in this sense?

Yes, but there are difficulties in proving. There are properly operating internet sites.
But there are also many sites that victimize consumers. In fact, properly operating
internet companies should be the ones to fight these bad actors.

Chinese counterfeit rots, ours are identical to the original!

— China is far ahead in this... Is Turkey the second counterfeit market after China?
No, it’s not like that. Because Turkey carries out serious seizures. But counterfeit
products in Turkey are very high quality. It can’t even be compared to China. The
ones brought from China and sold in Turkey are products that start to smell, spoil,
or rot after a while. However, the products made in Turkey are almost identical to
the original. Because labor here is very high quality, and raw materials are easy to
access.
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— Are there many counterfeiting lawsuits?
There is a serious increase. I wouldn’t be wrong to say that there are around tens of
thousands of ongoing lawsuits.

The most popular counterfeit product in Turkey is bags

— What is the most in-demand product in counterfeiting?

Whichever brand is a symbol of social status, that’s the one most counterfeited. In
the market, a bag can be sold for 1500 TL. The same bag is 2500 TL in the store. This
is also a different psychology. Because people are hesitant to enter the store. The
most counterfeited product in Turkey is T-shirts. Because production and release to
the market are very easy. But the biggest economy is in bags. We recently learned
that the watch market is also that big. As for brands, I can say that whichever brand
symbolizes status, it is the most counterfeited.

Hard to prove, you have to open the pachage
in the presence of a notary

— What is the most effective platform for counterfeiting?

The biggest problem right now is counterfeit sales over the internet. There are law-
suits filed worldwide against large sites. Courier companies are required to deliv-
er the product without opening it. Once opened, the product loses its evidentiary
value. Therefore, when you say “this is counterfeit” or “this is not what I ordered,”
nothing can be done. Because in order to prove that the product was delivered by
the courier company, the package must be opened in the presence of a notary.

Source: https://www.hukukihaber.net/roportaj/avrupanin-marka-coplugu-olduk

Counterfeit purses and belts in

a corner shop.

Photographed as part of procedures
conducted by the Vektor Trademark
Office aimed at preventing
trademark infringement.
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The fact that counterfeit products are harmful to health has been emphasized many
times, but it has not been taken into consideration by practitioners.

‘Azo’ is not only in shoes but in all clothing...

Last week, reports emerged that imported shoes manufactured in China
were spreading poison. When the Ministry of Customs and Trade also
confirmed that poisonous shoes were being smuggled into the domestic
market, we decided to investigate the issue more closely.

Vehbi Kahveci, a board member of
the Registered Trademarks Associ-
ation and a lawyer, stated that dan-
gerous goods do not only come
from China or the Far East and em-
phasized that the real issue to pay
attention to is the illegal products
being imported. Dermatology and
Venereal Diseases Specialist Prof.
Sibel Alper also explained what to
pay attention to when shopping.

Not every product

can be inspected

Itis not the case that every Chinese

or Far Eastern productis unhealthy.

Becausemostlarge factories produ-

ce there and even distribute to the

whole world from there. Of course,

unhealthy goods are also produced

there. For example, when news broke that the paints used by a toy company were
unhealthy, the factory owner denied it. Because the biggest problem in the Far East
is the issue of control. What I'm saying is especially valid for illegal products. Sin-
ce the low production cost is prioritized in illegal products, consumer rights and sa-
fety checks are not taken into account. We can say that these products are serious-
ly harmful to health. Currently, the most emphasized issue in Turkey is importati-
on. They talk about the raw materials used in adhesives and azo dyes, which Tur-
key imports. The biggest problem is that in-depth inspections cannot be conducted
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at the customs stage. Truckloads of goods arrive, and it is not possible to check ea-
ch product one by one. Now, the Ministry of Trade has launched a new practice and
is conducting inspections at sales points. However, collecting the products and exa-
mining them in a laboratory setting takes a certain amount of time. By the time the
inspections are carried out, these products have already been marketed. In the pre-
vious period, this study was conducted for many bag and pen brands. And as a re-
sult of this study, many of them were recalled from the market.

Combating counterfeit products

There is no inspection at all when it comes to counterfeit goods. Because counter-
feit products enter Turkey in two ways. First, they are declared as a different prod-
uct at customs, and second, there are those that enter illegally. It is not even possi-
ble to inspect those that enter illegally. Products entering legally are also declared as
different goods, so they are not subject to inspection by chemical laboratories. Now,
under both the Municipal Revenues Law and the law on the duties and powers of
municipal police, municipalities are obliged to inspect products sold on the market
and destroy them. Just as it is illegal to sell products on the street and subject to
fines by law, the sale of products harmful to health is also prohibited. However, mu-
nicipal police do not carry out this inspection on the grounds that they cannot dis-
tinguish which products are suitable or not. Therefore, a new phase must now be
entered in the fight against counterfeiting.

Source: https://www.milliyet.com.tr/ekonomi/taklit-urunde-ciro-artiyor-1098556
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Due to the inequality in income distribution in Turkey, the destruction of seized counterfe-
it products has caused significant public backlash, which is why such social responsibility
projects have been carried out to ensure public support in the fight against counterfeiting.

Kizilay (The Turkish Red Crescent)
will distribute branded products!

Vehbi Kahveci, former Chairman of the Registered Trademarks Association
and a lawyer who leads the fight against counterfeiting on behalf of
retailers, has received approval from the brands. From now on, counterfeit
products will not be destroyed by burning but will be given to those

in need.

Atthe16th Retail Daysevent held on Novem-

ber 23-24 this year, the main topics on stage

were profit pressure, concerns about in-

creasing efficiency, and the exchange rate

of the dollar, but some of the major prob-

lems in the sector were also discussed

during coffee breaks. Vehbi Kahveci, the

founder of Kahveci Law Office and the sector’s go-to figure for its legal troubles, is

the person who has been leading the fight against counterfeit products on behalf of

brands for years. He sought support through every channel and once even called on
housewives to report counterfeit products they saw in marketplaces.

Kahveci, who also once served as the Chairman of the Registered Trademarks

Association representing foreign brands like || GccNENGNGNGNGNGNENENEE

I old us in a conversation years ago that

counterfeit products were being destroyed by burning, while there could actual-
ly be ways to reintegrate these products into the economy, and we discussed what
could be done.

Yesterday, at the Liitfi Kirdar Convention Center where the Retail Days were
held, we ran into Vehbi Kahveci, who said, “My five-year-long efforts are final-
ly starting to bear fruit.” He stated that counterfeit products would no longer be
burned but instead would be distributed to those in need. Kahveci specifically em-
phasized that this would not include bags and shoes, but would only be applied to
textile products. “Because it’s not possible to hide the brand on bags and shoes. This
harms the brand owner,” he said.

So how will the process work? The brand names and labels on seized jackets,
shirts, and t-shirts will be removed, and instead, labels from the Vektor Brand Of-
fice, which was established for this purpose, will be sewn on. The product may look
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identical to a t-shirt worth a thousand lira in the shop window, but the brand on
it will be “Vektor.” All seized counterfeit textile products will now be delivered to
the Red Crescent under this brand. The Red Crescent will handle the distribution. It
took time to convince the brands, but one thing proved very effective. Vehbi Kah-
veci said,

“We sent video footage of the products being destroyed by burning to the repre-
sentatives of the brands. It was, of course, a very saddening sight. Labor, time, and
financial resources all gone. The solution we found will not disturb the original pro-
ducers since the product will no longer carry the brand. In fact, a good will come
out of something bad. Now, brands are giving their approvals one by one. Our Red
Crescent deliveries will begin soon.”

1.3 billion dollars in counterfeit textiles

It is estimated that the counterfeit goods market, which has reached 1 trillion dol-
lars worldwide, amounts to approximately 17.2 billion dollars in Turkey. The mar-
ket is growing in parallel with the expansion of the luxury goods sector. The glob-
al economic scale of counterfeit, pirated, and smuggled goods trade is approaching
1 trillion dollars. Of the counterfeit products in the world, 29% are accessories, 27%
watches, 12% electronics, and 8% clothing. Based on this data, it is estimated that
there is a counterfeit clothing production worth 1.3 billion dollars.

Source: https://www.haberturk.com/ekonomi/is-yasam/haber/1327913-kizilay-burberry-chanel-
prada-dagitacak?page=4

Counterfeit products in a warehouse.
As part of procedures conducted by
the Vektor Trademark Office aimed at
preventing trademark infringement.
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Counterfeit Brands in the Historic Peninsula

OZGE YAVUZ

Counterfeit product sellers have started moving from the Grand Bazaar
down to Mahmutpasa. Paying high rents for shops, counterfeiters are
pushing out longtime tenants and taking over the marketplace.

The negative conditions caused by COVID-19 have also changed the nature of com-
merce in Istanbul’s Historic Peninsula. While counterfeit sellers were previously con-
centrated mainly in the Grand Bazaar, they have begun to take over Mahmutpasa,
one of the busiest streets in the area. Why has COVID-19 become the biggest reason
for this concentration of counterfeit activity in the region? Let’s take a look... With
the decline in shopping during the pandemic, store revenues dropped not only in
malls but also in street shops. In Mahmutpasa, operators of 25-30 square meterv
shops with monthly rents between 10,000 and 15,000 TL asked landlords for rent
reductions due to falling revenues. Rather than offering discounts, landlords started
to find tenants willing to pay double. Who are they? Shopkeepers selling fake prod-
ucts. Counterfeiters, paying 55,000 TL in rent for a 50-square-meter shop, have be-
gun spreading across the area over the past year. No one knows how they can afford
such high rents or if they make enough revenue to cover it. But according to the in-
formation I've received, shops of 25-30 square meters that were previously rented
for 15,000 TL are now immediately leased by counterfeit sellers for 30,000 TL. Land-
lords, happy with the high demand, no longer offer discounts to their old tenants.

They are taking over the marketplace

Shopkeepers are concerned that the counterfeit product trend starting in Mahmut-
pasa may spread down to Sultanhamam, and they are losing their power against
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landlords. It is claimed that key money paid for shops on the main street has reached
up to 1-1.5 million TL. Located within the borders of the Fatih district, stretching
from Topkapi Palace on one end to Edirnekapi on the other, the Historic Peninsu-
la is quickly becoming a haven for counterfeit goods. It is estimated that there are
over a thousand counterfeit sellers in the area from Eminoni, the Grand Bazaar, and
Mahmutpasa to Sultanhamam and the Unkapani Bridge. Counterfeiters, who have
reportedly been rapidly acquiring shops in the region over the past year, sell dozens
of products from bags to shoes, belts to jackets. They offer replicas of world-famous
brand products, which normally cost thousands of lira, at starting prices of 70-80
lira, supplying both individual consumers and wholesalers.

“We shut one down, another opens”

Vehbi Kahveci, owner of Kahveci Law Office, which has dealt with hundreds of cas-
es in the fight against counterfeiting for years, stated that the biggest market for
counterfeit goods is now the digital space. So, is there no oversight in this area?
Kahveci compares counterfeiters to mushrooms and says, “Of course there is mon-
itoring in the online space, but a seller can reopen a store under a different name
the very next day after you shut one down. We close one, they open another un-
der a new name.” Kahveci explained that the counterfeit trade is not only growing
in the domestic market but is also expanding toward foreign countries. He contin-
ued: “There is now a shift toward the foreign market. And lately, the biggest star in
counterfeiting has been perfume. Perfumes are being shipped abroad by trucks. As
aresult, the products most recently seized by the police have been perfumes. Due to
the pandemic, tourists who used to come to Turkey to buy counterfeit goods are no
longer visiting. The counterfeit product market in Turkey is evolving. For example,
most recently, thousands of counterfeit eyeliners were seized in Dogubayazit. There
are currently serious efforts underway at customs checkpoints.”

Source: https://www.ekonomim.com/sektorler/tekstil/tarihi-yarimadada-taklit-marka-istilasi-
haberi-607456

You can watch
the broadcast by
scanning the QR
code with your
phone.
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The sale of counterfeit products in online
shopping has increased by 40 percent

The sale of counterfeit and fake products has shifted to online channels.
Industry representatives stated that the sale of counterfeit products has
increased by 40 percent and said, “The Ministry must take action as soon as
possible.”

The trade of pirated goods, which had been significantly curbed through strict in-
spections and sanctions, is on the rise again through social media and e-commerce
platforms. It is particularly noted that platforms selling second-hand products have
largely turned into counterfeit product markets.

Intervention by law enforcement should be facilitated

Vehbi Kahveci, founder of Kahveci Law Office and legal representative of many lux-
ury brands in Turkey, stated that the counterfeit and fake product market in Turkey
is around 3-4 billion dollars and that the growth rate in this area has exceeded 40
percent. He said, “Thousands of lawsuits have been filed so far, and the seized prod-
ucts have been destroyed. During this process, Law No. 6769 was enacted. Securi-
ty forces and customs authorities are making intensive efforts in this regard, but
for law enforcement or customs administrations to take action, search and seizure
orders must be issued by the courts. In this market, where underground trade is
widespread, it is difficult to obtain evidence that will convince the courts of strong
suspicion, and when the courts reject the request, there is no further legal action
that can be taken,” he said.

There are 4 types of online sales

« Explaining that there are many forms of sales online, Vehbi Kahveci said that
when the prosecutor’s office or the court gets involved in all these channels, it
is sometimes difficult to obtain a decision due to the difficulty of proof. Kahveci
noted that service providers have a duty to monitor whether the products sold
are original and listed the types of sales and legal procedures as follows:

« Sales on global platforms such as Twitter, Instagram, and Facebook: Sales on
these platforms can be shut down without a court order if convincing docu-
ments are submitted to the relevant institution.

« Sales via WhatsApp channels through subscriptions: In order to access the site,
counterfeiters require you to pass a security screening. Once access to the chan-
nel is achieved, if the identified information is reported to the relevant digital
authorities, the channels can be shut down.
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« Sales through websites established by counterfeiters themselves: Although it is
possible to request the closure of the website through its hosting provider, it is
sometimes not possible to reach the service provider.

« Sales by opening stores on service provider websites: In line with the criteria
accepted by the Court of Cassation, the “notice-and-take-down” formula is ap-
plied. However, it is often not possible to achieve results with service providers
on this matter.

Source: https://anlatilaninotesi.com.tr/20210304/online-alisverislerde-sahte-urun-satisi-yuzde-40-
artti-1043950131.html
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Clothing prices have increased by nearly 80%:
Historic Peninsula overrun with counterfeit!

As production cost-driven price increases in the ready-to-wear sector approach 80
percent, the famous commercial center Mahmutpasa has turned into a counter-
feit product market. Shopkeepers stated that prices in the area are now higher than
those in shopping malls, which has forced a shift toward counterfeit products. Law-
yer Vehbi Kahveci, who represents luxury clothing brands, said that they have iden-
tified all points where counterfeit products are sold and know exactly who is doing
what, but they are unable to intervene.

In the ready-to-wear sector, production costs have doubled in the past year. Raw
material prices have increased by 130 percent due to the rise in exchange rates, la-
bor costs by 50 percent, and energy expenses have quadrupled. The rise in costs has
made price hikes on products inevitable. Sector representatives stated that as of the
end of 2021, price increases have reached 60 percent and are expected to hit 80 per-
cent during the summer.

Due to high prices, local buyers have been replaced by foreign buyers in Mah-
mutpasa, a famous trade center. Where previously no-name local brands were sold,
now counterfeit products of luxury brands dominate.

Shopkeepers interviewed in the area by Diinya stated that business has signifi-
cantly declined compared to previous years. Since their prices are, in some cas-
es, higher than mall brands, locals only come for wedding-related shopping during
dowry season. This situation, they said, has practically forced them to turn to coun-
terfeit products.

Search and seizure orders cannot be obtained

Lawyer Vehbi Kahveci, legal representative of luxury clothing brands, said that they
have been facing major problems in practice over the past two years. Despite apply-
ing in every possible way, they have not been able to obtain search and seizure or-
ders. Kahveci said that they have identified all points where counterfeit products
are sold and know who is doing what, but they are unable to take action.

The Grand Bazaar, where such incidents were far more frequent in the past, is at the
forefront of these regions. However, in recent times, similar orders cannot be ob-
tained for Mahmutpasa either. In fact, in none of the areas where counterfeit prod-
uct trade is dense can such procedures be carried out. This, it is said, has caused the
counterfeit product wave to surge significantly after the pandemic.

Source: https://finans.mynet.com/haber/detay/ekonomi/giyimde-fiyatlar-yuzde-80-e-yakin-artti-
tarihi-yarimadayi-taklit-urun-sardi/441317/
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The counterfeit product market is controlled
by 100 families

20 JANUARY 202 ABAH NEWSPAPER

YENER KARADENIZ

Vehbi Kahveci, Alternate Board Member of the Registered Trademarks
Association (TMd) and legal representative of luxury brands, stated that
there is a counterfeit market worth 3 billion dollars in Turkey, including
leather accessories and apparel, and that this market is controlled by

100 families. TMd Chairman Sel¢uk Giizenge also noted that political

and governmental relationships can play a role in the fight against
counterfeiting, and that the problem lies not with the law itself but with its
enforcement.

The Registered Trademarks Association (TMd), which has been active in Turkey
since 2001 and now has 140 members, has launched efforts to include Turkish
brands within its structure. The association’s new president, Selcuk Giizenge, em-
phasized that due to ethical rules, they had not expanded significantly in the past,
but from now on, they plan to include Turkish players from various sectors beyond
ready-to-wear, such as health and cosmetics. He also stated that one of their top pri-
orities would continue to be the fight against counterfeiting.

Vehbi Kahveci, TMd Alternate Member and legal representative of well-known
brands, noted that the counterfeit market in Turkey, including leather, accessories,
and apparel, is worth around 3 billion dollars, and that it is controlled by 100 fami-
lies who produce and distribute these counterfeit goods wholesale. Kahveci added
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that counterfeit products are being shipped from Turkey to many regions, includ-
ing African countries, and said, “This has no benefit to the economy. The real issue
lies not in legislation, but in people and education. This is one of the areas we must
work on.”

Counterfeit goods distributed globally from the UAE

President Selcuk Giizenge stated that the fight against counterfeiting will contin-
ue to be a top agenda item in the new term, and mentioned that they have two re-
quests from the public sector. He said that while the Trademark Law has intro-
duced certain rules, there are significant problems with enforcement. Emphasizing
that the fight against counterfeiting should not be dependent on complaints and
that law enforcement should have the ability to act independently when necessary,
Glizenge said, “By the time you obtain permission from the prosecutor, politics may
intervene and the judge may not grant the search warrant, and unfortunately, the
goods are gone. Many judges have lost their positions for not issuing search war-
rants. It is said that 2-3 billion dollars’ worth of counterfeit goods are shipped to the
United Arab Emirates and then distributed around the world. This is a new devel-
opment. It’s not easy to combat this. If we can take our precautions and enforce our
existing laws, we will make significant progress.”

Turkish brands joining the fight against counterfeiting

Vehbi Kahveci, TMd Alternate Member and legal representative of major brands,
recalled that the association was founded during the 2001 economic crisis to fos-
ter solidarity among retailers. He noted that Turkey now has an Industrial Proper-
ty Rights Law and said, “Worldwide, the main way to protect economic rights is
through the protection of patent and trademark rights. For all brands, the priority is
to prevent counterfeiting. That’s why TMd is planning to focus more on efforts re-
lated to counterfeiting rather than only voicing retailers’ problems or working on
shopping mall issues. We want to reactivate these initiatives, but while doing so,
we also need to obtain new rights without compromising the rights we’ve already
gained. In the new term, we will especially focus on helping domestic brands in
their fight against counterfeiting.”

Focus on Turkish brands

TMd Treasurer Simge Telman said that they want to place more emphasis on Turk-
ish brands. She emphasized the importance of Turkish brands growing both do-
mestically and internationally and said, “These brands need to come together un-
der one roof and communicate. Of course, you can achieve certain things alone, but
there is strength in unity. With the new management, we want to adopt the mis-
sion of helping Turkish brands grow. Not just in textiles and ready-to-wear, but also
in cosmetics and health. We want to gather Turkish brands under our umbrella and
support them with our experience, knowledge, and accessibility.”
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TMd Vice President Fiisun Kuran added, “There are many new organizations

out there, and we want to embrace all of them and grow as a larger community. We
welcome all registered brands, big or small, who want to be part of the retail sector.
We also have the opportunity to help them expand abroad.”

Problems in the fight against counterfeiting:

By the time a permit is obtained for a search, the counterfeit products are al-
ready moved. Political interference may occur.

Courts require a deposit of 50,000 TL for search warrants, which exceeds the
value of the counterfeit goods, making legal action nearly impossible.

The issue lies in enforcement, not in the law itself.

Mahmutpasa, the Grand Bazaar, Merter, and Gedikpasa are filled with counter-
feit products.

Fake websites mimic those of famous brands and sell counterfeit goods at orig-
inal prices.

17% of global trade consists of counterfeit goods.

Counterfeiting has also emerged in weapons.

Counterfeiting is widespread in perfumes, but only 5% are caught.

Marble powder is being added to counterfeit detergents. Seized products are al-
lowed to be reintroduced into the market after brand information is removed.

Source: https://www.ekonomigazetesi.com/sektor-haberleri/taklit-urun-piyasasi-100-ailenin-
kontrolunde-5934/
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After brands, websites are also
being counterfeited

YENER KARADENIZ

After the counterfeit and fake products of famous brands, now their
websites are being faked as well.

Following the production of counterfeit and imitation goods of major brands, fake
websites of these brands have also started to emerge. Not only the websites of bran-
ds already operating in Turkey, but also those of many others such as || GczNzN
I hich have not yet entered the Turkish market -
are being copied identically. In order not to raise suspicion, scammers display high
product prices and use this method to steal personal information such as credit
card details.

Turkey, which has the second-largest counterfeit and fake product market in the
world after China, is seeing this illegal market expand its reach day by day. The
counterfeit product market, which once operated on the streets, later moved into
stores and online sales channels, and is now targeting brands not even present in
Turkey. Using methods clearly operated by the same companies or individuals, fra-
udsters create fake websites of brands not yet in Turkey, selling counterfeit produ-
cts at relatively high prices while also collecting personal data such as credit card
information - effectively carrying out two types of fraud at once. Among the brands
targeted with fake online stores are global giants such as || GcINIGININGNGEGEG
I hich are active in Turkey, as well as || EGcNEGNGNEEEEEEEEEEEEE

. which have yet to enter the Turkish market.

Export by auction

This development, without a doubt, harms the targeted brands the most. Vehbi
Kahveci, founder of Kahveci Law Office and legal representative of luxury brands in
Turkey, pointed out that the online counterfeit product market has recently surpas-
sed physical sales. Highlighting the emergence of new selling methods every day
- from WhatsApp-based sales to auctions and online marketplaces to Instagram -
Kahveci noted that the latest trend includes copying the websites of both domes-
tic and international brands. He explained that to avoid raising suspicion, product
prices are kept unusually high and added, “Since these websites are hosted abroad,
shutting them down is not easy. In this way, many personal details, including credit
card information, are collected.” Kahveci stated that counterfeiting and imitation
have become blatantly common and that products are even being exported abroad
via online auctions, thus making counterfeit product export a reality.
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Sites reopen with minor changes

According to sector experts, the servers of the fake websites are located abroad, ma-
king it difficult to shut them down. One such site belongs to Japan-based ||
Founded in 1949, the brand had 2,358 stores worldwide as of November 30, 2021,
increasing the likelihood of its entry into the Turkish market. Taking advantage of
this, scammers have launched multiple fake online stores for the brand. Similar
websites have been created - indistinguishable from the originals - for dozens of
brands, from ||} 33333l £ven when these sites are shut down, they are re-
opened with minor domain name changes. In order not to raise suspicion, the pro-
duct prices on these sites are kept high, and since all parts of the websites are de-
signed by the same individuals or companies, they are structured in identical ways.

Source: https://www.ekonomim.com/ekonomi/markalardan-sonra-siteler-de-taklit-ediliyor-
haberi-726347
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Turkey is China’s biggest rival
in counterfeit products

The counterfeit product market in Turkey has doubled over the past

10 years, reaching a value of $1 billion. According to the Registered
Trademarks Association (TMd), Turkey ranks second in the world after
China in the distribution of counterfeit goods.

Turkey has become a haven for counterfeit products. While producing replicas of
well-known brands, Turkey has also recently become one of the leading impor-
ters in this field. TMd Chairman Tahsin Ozlenir stated that the estimated size of the
counterfeit product market in Turkey is around $1 billion.

In a meeting where he shared the new vision of TMd, Ozlenir said the association
currently has 92 members. He noted that TMd members alone are involved in ap-
proximately 4,000 lawsuits across Turkey related to counterfeit goods. “When lo-
oking at the total number of lawsuits across the country, there are between 7,000
and 8,000 cases related to trademark protection. Globally, Turkey ranks second af-
ter China in terms of counterfeit product distribution,” he said.

Ozlenir emphasized that cities such as Istanbul, izmir, Denizli, Bursa, and Diyarba-
kir have become hubs for the production and sale of counterfeit goods, with trade-
mark infringements being most intense in popular tourist areas.

Currently, penalties for counterfeit product cases usually result in a 10-month pri-
son sentence and a judicial fine of 80 TL. The seized counterfeit goods are destroyed
by the state. However, for this legal process to proceed, a criminal complaint must
be filed with the prosecutor’s office and a search warrant obtained from the court.
Since these procedures take at least two days, many instant reports regarding coun-
terfeit products cannot be responded to in time.

According to TMd Board Members Ozhun Olgar, Vehbi Kahveci, Onder Oztarhan,
Chairman Tahsin Ozlenir, Vice Chairman Mehmet Eren, Fiisun Kuran, and Gékhan
Kancal, all workers in this $1 billion counterfeit product market operate outside the
social security system. Labor is being exploited. The economy remains informal.
Workers lose. The country loses tax revenue. Honest businesspeople who operate
legally and invest in branding and marketing also lose. The only winners are those
who act unlawfully.

Source: https://www.cumhuriyet.com.tr/haber/turkiye-taklit-urunde-cinin-en-buyuk-rakibi-414952
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This news article includes an interview given to the press by the
Director of the Specialized Textile Customs Directorate, in which
they state that they will work more meticulously and aim to
improve the country’s image associated with counterfeiting.
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This article explains how terrorist organizations benefit from the
counterfeit market. “Would you give money to the PKK?”
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The newspaper article with the headlines

“4 billion dollars in tax lost due to counterfeit products,”
“Even medicine has counterfeits,”

“Al-Qaeda found behind counterfeit cosmetics”

is intended to raise public awareness.
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4 billion dollars in tax revenue lost due to
Counterfeit Products

The scale of counterfeiting by sector worldwide:
512 Billion Dollars

360 ongoing lawsuits
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“Let’s not give our mothers a counterfeit version of our love”

In my article published on Mother’s Day, a warning was included
not to buy products from the counterfeit sector, where child labor
is employed, as gifts for your mothers.
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In my article published in Sabah newspaper on Father’s Day,
the theme of not buying counterfeit products as gifts for your
fathers was emphasized in order to raise public awareness.
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In recent years, one of the most
important sources of income

for football clubs has been

the revenue from jersey sales.
Counterfeiters have become the
biggest rivals of football clubs.
This issue was highlighted in our
article.

“Jersey War”

“Their Lawyer: Kahveci”
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An article titled “The Counterfeit Product Market

in Turkey: Causes, Consequences, and Methods of
Combatting It” was published in Merhaba, the magazine
issued by SOYSAL Retail, the hub of major retail sector
gatherings in Turkey.
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In Turkey, since the textile sector is both a major source
of employment and one of the country’s key export
items, attention has been drawn to how counterfeiting
harms this industry.

“Counterfeiting Is Undermining the Textile Industry.”
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The circular issued by the Directorate General of
Customs was criticized, and a call was made for the
correction of the practice.

“Tolerance for Counterfeit Products”
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In the article published in Sabah newspaper on October
13, 2002, it was emphasized-aiming to raise public
awareness-that using counterfeit products is considered
shameful in Europe.

“Politicians Wearing Fakes Abroad Are Being Exposed.”
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PART IV

Educational Efforts
in the Fight Against
Counterfeiting in Turkey

Since 2001, extensive efforts have been made in Turkey
to educate relevant institutions, consumers, and lawyers
on the issue of counterfeiting. Here, we present a few
examples of such initiatives. During the periods when

| served as President of the Intellectual and Industrial
Rights Commission of the Istanbul Bar Association,

as President of the Istanbul Bar Association Trainee
Education Center, as the founder, president, and

lawyer of the Association of Registered Trademarks,

and as legal counsel to various brands, these efforts
were meticulously carried out under my coordination.
Approximately 5,000 fellow lawyers have been trained.
Currently, around 1,000 lawyers are working in this field.
Awareness and interest have been successfully raised.

In this section, we extend our gratitude to our
former Bar Presidents Mr. Kazim Kolcuoglu and
Mr. Muammer Aydin.
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EU and Turkey Practices on Trademark,
Patent, and Industrial Design Rights

The fourth of the Istanbul Bar Association’s In-Service Training Seminars
will be held on Saturday, June 5, 2004.

The seminar will be held at Maltepe University Dragos Campus and will focus on
the topic: “EU and Turkey Practices on Trademark, Patent, and Industrial Design
Rights - A Perspective on Current Issues.”

The seminar will be opened with a speech by Istanbul Bar Association Secretary
General Av. Filiz Sara¢. The session will be moderated by Prof. Dr. Selcuk Demirbu-
lak, Chair of the Istanbul Bar Association EU Law Commission.

During the session, Av. Hakan Oncel, Secretary General of the EU Law Commis-
sion of the Istanbul Bar Association, will present on “Trademark Protection and In-
validity.”

A paper titled “Industrial Design, Community Design, and Patent Rights” will be
presented by Av. Umut Basar, Member of the EU Law Commission.

The paper titled “Examples of Counterfeiting in Practice” will be presented
by Selcuk Giizenge, Chairman of the Registered Trademarks Association, and Att.
Vehbi Kahveci.

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?ID=556&Desc=Marka,-
Patent,-End%C3%BCstriyel-Tkasar%C4%B1m-Hakk%C4%B1ndaAb-Ve-T%C3%BCrkiye-
Uygulamas%C4%B1

FORTY YEARS IN PURSUIT OF TRADEMARK LAW



Intellectual and Industrial Property Rights
Discussed Over Two Days

A symposium was organized by the Istanbul Bar Association Intellectual
and Industrial Rights Commission on Saturday, April 14, and Sunday, April
15, at the Sisli Municipality Conference Hall in Gayrettepe.

On the first day of the symposium, Saturday,
April 14, sessions focused on issues related to
privatelaw, while on Sunday, April 15, sessions
addressed problems concerning criminal
law. The opening speech of the first day was
delivered by the Vice President of the Istan-
bul Bar Association, Att. Mehmet Durakoglu.
In his speech, Durakoglu emphasized that in
countries integrated into the global economy, one of the most important assets is
the brand. He stated that it is critically important to ensure that this asset, which
goes beyond being merely an economic value, attains the legal security it deserves.
Durakoglu explained that for a long time, the prevailing approach to brand pro-
tection has been shaped by the effort to safeguard rights formed in foreign coun-
tries and to prevent their counterfeiting. He noted that today, the problems faced by
Turkish brands both domestically and abroad have also become a central concern.
Highlighting the growing interest in trademark and patent law-which is still de-
veloping in Turkey-Durakoglu pointed out that applications to the Turkish Patent
Institute have increased by 500%, indicating strong interest in trademark and pat-
ent rights. He also reminded attendees that one of the unresolved issues is the in-
ability of lawyers to receive direct authorization (power of attorney) from the Turk-
ish Patent Institute and to intervene in proceedings. He concluded his remarks by
stating: “We believe that lawyers should be able to obtain power of attorney for pro-
ceedings that are likely to be brought before the judiciary. The fact that lawyers who
are also trademark attorneys are required to be members of another professional
organization outside the bar is incompatible with the legal profession. It must be
acknowledged now that this issue will lead to serious debates in the future. We be-
lieve these matters, which closely concern our colleagues, must be discussed.”
The president of the Intellectual and Industrial Rights Commission, Att. Vehbi
Kahveci, also delivered an opening speech in which he provided information about
the ongoing work of the commission.

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?1D=2689
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Intellectual and Industrial Property Rights
Infringement Cases and Lawsuits

The symposium titled “Intellectual and Industrial Property Rights
Infringement Cases and Lawsuits,” organized by the Istanbul Bar
Association Intellectual and Industrial Rights Commission, was held
on Friday, January 11, at the ismail Ozaslan Conference Hall of Istanbul
Commerce University’s Eminonii Campus.

At the opening of the academic meeting, which drew great interest and was suc-
cessfully held, Vice President of the Istanbul Bar Association Att. Mehmet Durakog-
lu emphasized that intellectual property law has gained significant importance to-
day and stated that international developments in the field of intellectual rights
should not be overlooked. He expressed his gratitude to those who organized such
an important symposium, to the officials of Istanbul Commerce University, to the
academics, and to all participants.

President of the Istanbul Bar Association Intellectual Property Rights Commis-
sion, Att. Vehbi Kahveci, also spoke at the opening, stating that they place great im-
portance on the education of their colleagues in the field of intellectual property
rights. He noted that 1,300 colleagues have completed certification programs so far
and that they aim to raise this number to 2,000 this year. He also mentioned that
the Istanbul Bar Association Journal has been prepared with two special issues and
that the proceedings of this symposium would be published as a book.

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?1D=2689
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Intellectual and Industrial Property Law
III. Certificate Program

Within the framework of cooperation between the Istanbul Bar Association
Intellectual and Industrial Rights Commission and the In-Service Training
Center, the III. Certificate Program on “Intellectual and Industrial Property
Law” was held from March 12 to 16, 2008, with the aim of contributing to
the professional development of our colleagues.

At the opening of the seminar, Istanbul Bar Association Board Member Av. Muam-
mer Aydin emphasized the global importance of intellectual and industrial rights,
which are still in the early stages of development in Turkey. Aydin stated, “By par-
ticipating in such educational programs, our colleagues will greatly contribute to
the growth and awareness of this field.” At the conclusion of the certificate prog-
ram, President of the Intellectual and Industrial Rights Commission Att. Vehbi Kah-
veci addressed the participants, stating
that 375 colleagues have been trained th-
rough the exam-based certification prog-
rams held so far, and a total of 1,500 law-
yers have been educated through presen-
tations given during symposiums and
Executive Board meetings. He announ-
ced that by the end of June 2008, with
the upcoming presentations and natio-
nal and international symposiums, this
number is expected to reach 2,500.

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?1D=2689
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On the 130th Anniversary of Our Bar:
International Symposium “Trademark
Counterfeiting and Registration Practices”

An international symposium titled “Trademark Counterfeiting and
Registration Practices in Different Countries” was organized as part of the
celebrations of the 130th Anniversary of the Istanbul Bar Association and
Lawyers’ Day on April 5.

The symposium, began at 10:00 am at
the Atatiirk Cultural Center and hosted
around 40 presidents and representa-
tives of foreign bar associations. Speaking
at the opening of the international sym-
posium, President of the Istanbul Bar As-
sociation, Att. Kazim Kolcuoglu, said that
the economic development of a coun-
try can be achieved through the effec-
tive protection of intellectual and industrial property rights. Kolcuoglu emphasized
that intellectual and industrial property rights are among the fundamental pillars
of continuously advancing technology and commercial life. He noted that, in line
with global developments, regulations concerning these rights are increasingly be-
ing addressed through frameworks that go beyond national borders. He also point-
ed out that intellectual and industrial property rights in Turkey have been protect-
ed under decree-laws for the past 13 years, which is a significant legal shortcom-
ing and stressing that rectifying this issue is of great importance for the rule of law.

Att. Vehbi Kahveci - Panelist

President of the Intellectual and Industrial Rights Commission of the

Istanbul Bar Association

Counterfeit goods are being tolerated. Such an approach is inappropriate during
the EU accession process. Products bearing counterfeit trademarks are, in fact, ele-
ments of a crime. These counterfeit goods are often produced illegally. This type of
production also violates anti-money laundering laws and fuels the informal econ-
omy. Possessing counterfeit goods for commercial purposes is a crime. In the fight
against counterfeit goods, criminal penalties must be applied effectively. To achieve
this, improvements must be made within law enforcement.

Source: https://www.istanbulbarosu.org.tr/NewsDetail.aspx?1D=3362
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Trainee Education Center

The 18th Term 2010/4 Training Period of the Trainee Education Center
(SEM) began on Monday, March 29, 2010, at 16:30 with a ceremony held at

the Orhan Apaydin Conference Hall.

At the opening of the meeting, which was
presented by SEM Executive Board Mem-
ber Att. Hiiseyin Rahmi Eksi, the president
of Istanbul Bar Association Att. Muammer
Aydin stated that a legal education with-
out a strong foundation cannot produce a
successful lawyer.

Aydin emphasized that at the Trainee Ed-
ucation Center, the rights symbolized by
the robe that lawyers wear with pride are
taught, and underlined that in order to
make the most of this term, trainees must
use their time effectively, benefit from
the experiences of seasoned profession-
als, and continue enriching their legal
knowledge.

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?ID=4896&Desc=Staj-E%C4%9Fitim-
Merkezi-18.-D%C3%B6nem-2010/4E%C4%9Fitim-D%C3%B6nemi-Ba%C5%9Flad%C4%B1
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10th Workshop Program on
Intellectual and Industrial Property Law

29 May-2 June 2013

Information about the program

The Istanbul Bar Association Intellectual and Industrial Rights Commission will or-
ganize a 5-day workshop from May 29 to June 2, 2013, in order to contribute to the
professional development of our colleagues.

The program will be held at the Titanic Hotel, located at Lamartin Street No:47,
Taksim. It will consist of a total of 40 hours, and participants will be awarded a cer-
tificate of participation at the end of the program.

Participation fee: 400 TL (includes lunch and tea/coffee/snacks for 5 days). The fee
can be paid without any transfer fee either to the accounting department of the Is-
tanbul Bar Association or to the following Vakifbank Beyoglu Branch account:
.

In the description section of the receipt, please indicate: “Fikri ve Sinai Haklar
Komisyonu Egitim Semineri.” Also, write your bar registration number on the re-
ceipt and send it via fax to 0212 292 01 17 or email to ihm@istanbulbarosu.org.tr.

After sending the receipt, confirm your registration by calling Ali Yildiz at 0212 251
63 25 [ extension 149.

Important:

The number of participants is limited and registration will be done on a first-come,
first-served basis.

Click here for the program details.

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?ID=8077&Desc=Fikri-Ve-
S%C4%B1nai-M%C3%BClkiyet-HukukuX.-%C3%87al%C4%B1%C5%9Fma-Program%C4%B1
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Problems and Solutions in
Intellectual and Industrial Property Rights

The symposium titled “Problems and Solutions in Intellectual and
Industrial Property Rights,” organized by the Istanbul Bar Association
Intellectual and Industrial Rights Commission in collaboration with
Istanbul University Faculty of Law, was held on Monday and Tuesday,
October 13-14, 2014, at the Istanbul University Congress and Culture Center.

At the opening, Prof. Adem Soziier, Dean of Istanbul University Faculty of Law, spoke
about the strong relationship and collaborative work between the faculty and the
bar, noting that new joint projects are being discussed for the future. Addressing legal
education and profession, he pointed out that there are currently over 100 law fac-
ulties in Turkey, graduating thousands of students each year, and emphasized the
impossiblity of strengthening the legal profession under these circumstances.

Istanbul Bar Association Intellectual and Industrial Rights Commission President
Att. Vehbi Kahveci stated that they had organized a highly intensive and compre-
hensive intellectual property symposium in collaboration with the faculty. He noted
that the symposium’s proceedings would be transcribed and published as a book to
benefit those working in the field. Kahveci also provided details about the participant
profile and the program’s implementation methods, emphasizing that the two-day
symposium was diligently prepared. He extended his thanks to those who contrib-
uted to the event, to the distinguished academics and experts who presented papers,
and to the attendees for their strong interest.

President of the Turkish Patent Institute Prof. Habib Asan provided information
about the foundation, duties, and activities of the institute stating that regulating in-
tellectual and industrial property rights through decree-laws had led to numerous
shortcomings. He noted that they had conducted thorough work to prepare a draft
law, incorporating the opinions of professional organizations, and that the draft had
been submitted to the Grand National Assembly of Turkey and placed on the legis-
lative agenda, with its enactment expected later that month.

In the first session chaired by Att. Vehbi Kahveci, Prof. Dr. Caner Yenidiinya, Fac-
ulty Member at Marmara University Faculty of Law, presented on “A Practical Per-
spective on Offenses Against Trademark Rights”; Assist. Prof. Dr. Selman Dursun
discussed “Classification and Evaluation of Offenses Under the Decree-Law on the
Protection of Trademarks”; and Memis Sel¢uk Giiney, Member of the 7th Criminal
Chamber of the Court of Cassation, presented on “Court of Cassation 7th Chamber
Practices Regarding Trademark Infringement.”

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?1D=9683

EDUCATIONAL EFFORTS IN THE FIGHT AGAINST COUNTERFEITING IN TURKEY

137



138

Intellectual and Industrial Property Rights
Symposium

The symposium titled “Problems and Solutions in Intellectual and
Industrial Property Rights”, organized by the Istanbul Bar Association
Intellectual and Industrial Rights Commission in cooperation with the
Istanbul University Faculty of Law, was held on Monday and Tuesday,
October 13-14, 2014, at the Istanbul University Congress and Culture Center.

In the opening speech, Att. Vehbi Kahveci, President of the Istanbul Bar Association
Intellectual and Industrial Rights Commission, stated that they had organized a
very intensive and comprehensive intellectual property symposium in collabo-
ration with the law faculty. He announced that the recordings of the symposium
would be transcribed and published as a book to benefit professionals working in
this field. Kahveci also provided information about the participant profile and the
program’s implementation methods, emphasizing that the two-day symposium
had been meticulously prepared. He extended his gratitude to all contributors, the
distinguished academics and experts who presented papers, and the participants
who showed great interest in the event.

Following the opening speeches, the symposium sessions commenced. The first
session was chaired by Att. Vehbi Kahveci. In this session, Prof. Dr. Caner Yenidiin-
ya from Marmara University Faculty of Law discussed “A Practical Perspective on
Offenses Against Trademark Rights,” Assist. Prof. Dr. Selman Dursun presented on
“Classification and Evaluation of Offenses under the Decree-Law on the Protection
of Trademarks,” and Memis Selcuk Gliney, Member of the 7th Criminal Chamber of
the Court of Cassation, addressed “Practices of the 7th Chamber of the Court of Cas-
sation Regarding Trademark Infringement.”

Source http://www.selmandursun.com/?p=96
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Information on Intellectual and Industrial
Property Law, Trademark and Patent Law, and
Related Issues

On the Istanbul Bar Association’s legal television channel, Barovizyon TV, the guest
of the program hosted by Attorney Siireyya Turan and broadcast on April 11, 2016,
was Attorney and Mediator Vehbi Kahveci, President of the Istanbul Bar Association
Intellectual and Industrial Property Rights Commission. The program provides in-
formation on Intellectual and Industrial Property Law, Trademark and Patent Law,
and the related issues.

You can watch the broadcast by scanning the QR code with your phone.
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The Effects of the Industrial Property Law
on Practitioners

The symposium titled “The Effects of the Industrial Property Law on
Practitioners”, organized by the Istanbul Bar Association Intellectual and
Industrial Rights Commission in collaboration with Kadir Has University
Faculty of Law, was held on Friday, April 21, 2017, at 09:00 at Kadir Has
University’s Cibali Campus.

Speaking at the opening of the symposium, Istanbul Bar Association Board Member
Att. Muazzez Yilmaz stated that very important topics would be addressed by highly
qualified experts and wished for a successful symposium.

The first session of the symposium, which was held in four separate sessions,
was chaired by Deputy Chair of the Istanbul Bar Association Intellectual and Indus-
trial Rights Commission, Att. Vehbi Kahveci.

Source: https://istanbulbarosu.org.tr/HaberDetay.aspx?ID=12402
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Working Group Meeting on the
New Industrial Property Law Held

The working group meeting on the “New Industrial Property Law”, jointly orga-
nized by the Istanbul Chamber of Commerce (ITO) 25th Customs Brokerage Pro-
fessional Committee and the Istanbul Association of Customs Brokers (IGMD), was
held on Wednesday, May 10, in the Assembly Hall of the ITO Eminénii Campus.

The opening speech was delivered by iTO Board Treasurer Mr. Hasan Erkesim,
and the meeting was chaired by Mr. Serdar Keskin, Member of the Assembly of the
ITO 25th Customs Brokers Committee and President of the IGMD.

Among the speakers at the meeting was Mr. Ersel Yiiksek, who emphasized that
a trademark is a concept that is very difficult to obtain. He stated, “The protection
of trademarks, at the level of international legislation, is under the responsibility
of customs authorities. We must be diligent in protecting brand value. As customs
brokers, we are fulfilling our responsibilities in the protection of Intellectual and
Industrial Property Rights in the best way possible-and we will continue to do so.
Sensitivity on this issue is increasing globally. While our current law includes a sin-
gle article on Intellectual and Industrial Property Rights, the inclusion of eight arti-
cles in the new draft law is a serious and important step forward.”

The meeting was also attended by Istanbul Customs and Trade Regional Depu-
ty Director Mr. Yal¢in Ozden, Branch Director Mr. Yahya Dolgun, Biiyitkcekmece Lig-
uidation Office Director Ms. Rukiye Yonluk, representatives from the foreign trade
sector, and fellow customs professionals.

Source: https://www.igmd.org.tr/Yeni-Sinai-Mulkiyet-Kanunu-Konulu-Zumre-Toplantisi-
Gerceklesti_haberi
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Protection of Industrial Property Rights at
Customs Discussed at the Istanbul Chamber
of Commerce

At the panel on the “New Industrial Property Law” held at the Istanbul
Chamber of Commerce (iTO) on May 10, 2017, our Chairman of the Board,
Mr. Kemal Yamankaradeniz, delivered a speech on “Customs Protection

of Intellectual and Industrial Property Rights.” In his address, he made
several recommendations for ensuring effective protection at customs and
explained how to prevent the loss of rights.

During the event, the following speakers also gave presentations:

Selguk Siiral, Member of ITO’s 25th Customs Brokerage Professional Committee

Ersel Yiiksel, Vice President of the Istanbul Association of Customs Brokers

Ceren Turgut, Industrial Property Expert at the Turkish Patent and Trademark Office
Att. Vehbi Kahveci, Deputy Chair of the Istanbul Bar Association Intellectual and
Industrial Rights Commission

Meric Kelleci, Expert from the Department of Origin and Intellectual and Industrial
Property Rights, Directorate General of Customs, Ministry of Customs and Trade of the
Republic of Turkey

Ismail Onaran, Public Prosecutor at the Istanbul Courthouse, Ministry of Justice of the
Republic of Turkey

Source: Istanbul Chamber of Commerce
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Intellectual and Industrial Property Rights
Training Program

The Training Program organized by the Istanbul Bar Association
Intellectual and Industrial Rights Commission has commenced.

The program, which began on Wednesday, October 25, 2017, at the Istanbul
Bar Association Cultural Center, will continue for five days.

At the opening of the training program, President of the Intellectual and Indus-
trial Rights Commission, Att. Burcu Aslan, and Deputy President Att. Vehbi Kahveci
emphasized the importance of intellectual and industrial property rights and pro-
vided information about the structure and content of the program.

Following the opening, the first lecture was delivered by Assoc. Prof. Dr. Ali Pasli,
a faculty member at Istanbul University Faculty of Law. In his lecture, Pasli provid-
ed information on international trademark legislation.

The training program will last a total of 24 hours, and participants will be award-
ed a Certificate of Participation upon completion.

[left] Istanbul Bar Association board member Att. Burcu Aslan and Att. Vehbi Kahveci

Source: https://istanbulbarosu.org.tr/HaberDetay.aspx?ID=12791
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One-Year Implementation of the
Industrial Property Law

The meeting titled “One Year Implementation of the Industrial Property
Law,” organized by the Istanbul Bar Association Intellectual and Industrial
Property Rights Commission, was held on Friday, April 27, 2018, at 09:30
in the Conference Hall of our Bar Association’s Main Building.

The second session of the meeting was chaired by the Vice President of the Istan-
bul Bar Association Intellectual and Industrial Property Rights Commission, Attor-
ney Vehbi Kahveci.

A Q&A section was held during the session breaks. At the end of each session,
Certificates of Appreciation were presented to the session chairs and participants.

You can watch the broadcast by scanning the QR code with your phone.

PART 1 PART 2 PART 3 PART 4

Source: https://www.istanbulbarosu.org.tr/HaberDetay.aspx?1D=13384

FORTY YEARS IN PURSUIT OF TRADEMARK LAW



1st Academy Symposium: Intellectual
and Industrial Property Rights

Organizer:

The 1st Academy Symposium: Intellectual and Industrial Property Rights is
organized by the Anadolu University Law Academy Club.

Date: Friday, April 12, 10:00-17:00

Venue: Anadolu University Main Yunus Emre Campus, Student Center, Hall 2016,
Eskisehir

Source: https://www.omercihatatilla.com/hizmet/1-Akademi-Sempozyumu-Fikri-ve-Sinai-
Haklar/34
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We Participated in the Eleventh Development
Plan Specialization Commission and Working
Group Meetings Organized by the Ministry of
Industry and Technology

As part of the preparatory work for the Eleventh Development Plan (2019-2023),
the Intellectual Property Rights Specialization Commission was established. With-
in the scope of its work, a roadmap is expected to be developed that will contribute
to the formulation of short, medium, and long-term policies in the field of intellec-
tual property rights, taking into account the country’s economic potential, techno-
logical capacity, sectoral structure, and human resources.

In this context, it is observed that the current legal and institutional framework
of the intellectual property rights system in Turkey is adequate, that a solution-ori-
ented approach is adopted in addressing issues, that measures to improve imple-
mentation are being proposed, and that the system-when compared with global
examples-exhibits a flexible, swift, and competent structure.

In the field of intellectual property rights, there is rapid change and constant dy-
namism due to global developments and technological advancements. This nature
of the system necessitates the introduction of new practices and measures con-
cerning the establishment, enforcement, and monitoring of rights.

Within the scope of the Specialization Commission (OIK) studies, it is expected
that the focus will be placed on the contribution of intellectual property rights to
the national economy; that how the components of the system can be utilized in
development and growth policies will be outlined; that policies aimed at increasing
the competitiveness of industrial sectors will be formulated; that strategies will be
developed to achieve value-added production; and that recommendations will be
made in specific technology fields.

Additionally, measures are expected to be proposed to strengthen the country’s
human capital and intellectual assets for these purposes. As a result of the OiK stu-
dies, it may also become possible to identify critical areas of structural transforma-
tion, to recognize the need for significant policy changes, or for the country to ma-
ke strategic choices in certain sectors or technologies and to define corresponding
targets and strategies.

Source: https://www.sbb.gov.tr/wp-content/uploads/2020/04/
FikriHaklarOzellhtisasKkomisyonuRaporu.pdf
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The Registered Trademarks Association, of
which | am the president, has conducted
cooperation and training activities with
the “EUROPEAN UNION INTELLECTUAL
PROPERTY OFFICE” (OHIM) as part of its
awareness-raising efforts.
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An example of dozens of practice-oriented
studies. This particular study was carried
out in cooperation with the Istanbul Bar
Association and Maltepe University.
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At the Istanbul Bar Association, during my term
as the president of the Istanbul Bar Association
Trainee Education Center-where law graduates
must receive training to become lawyers-this
study was one of the works we carried out. The
book, published in 2010, is 374 pages long.

In this study, the draft trademark law was
discussed.
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This book, published in 2008 during my term

as President of the Istanbul Bar Association
Intellectual and Industrial Rights Commission,
addresses violations and lawsuits in the field

of Intellectual and Industrial Property Rights.
Practical shortcomings were discussed, and the
book is 160 pages long. Experts and practitioners
in the field contributed with their presentations.
Here, we include some of the many publications
that the Istanbul Bar Association has produced
to support the fight against counterfeiting. On
this occasion, we extend our thanks to Mr. Att.
Mehmet Durakoglu, who was the president of the
Bar at the time.



The most comprehensive training study on
trademark law carried out during my term

as President of the Istanbul Bar Association
Intellectual and Industrial Rights Commission was
compiled into a book in 2007.

This study featured speakers including

faculty members from relevant university
departments, practicing lawyers, bar association
administrators, members of the Court of
Cassation, and judges and prosecutors from
specialized courts.

As attendees, practicing lawyers, members of the
police and gendarmerie forces, customs officials,
and other stakeholders participated.

During my presidency, approximately 5,000
individuals were trained through this program.
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Turkey cracks down on counterfeit goods

CONSTANZE LETSCH

Authorities in ‘republic of fakes’ target burgeoning market worth $6bn in
anything from knockoff handbags to honey.

In a small workshop hidden away on the third floor of a narrow building close
to one of Istanbul’s busiest shopping arteries the smell of leather and textile pa-
int hangs in the air, patches of material are scattered across workbenches, design
samples decorate the walls. The room is barely big enough for the three workmen,
the piles of textiles, the machines and the tools. A small radio transmits a live foot-
ball game. One of the men is sewing together patches for a Mulberry handbag. The
fabric comes from Bursa, while accessories such as zips are made in metal-coating
workshops in Istanbul. The bags they are making are fakes.

“Customers demand brand names, they simply don’t buy anything else,” expla-

ins the owner, who does not wish to be identified. In 2002 he spent three months in
jail for making counterfeit Louis Vuitton bags. “Colleagues who make fake bags are
forced to do so. They need to make the money to feed their families, they have no
choice. That’s why there will always be counterfeit products.”Even before we star-
ted to produce fakes, Turkish artisans often copied designs they had seen in French
and Italian magazines. The lack of courage to try something new and original seri-
ously impedes the development of the industry.”
The Turkish counterfeit market is booming - it is expected to be worth $6bn (£3.8bn)
this year, up from $3bn in 2010. “We are a republic of fakes,” a Turkish newspaper re-
cently lamented. Now the government is accelerating a crackdown against the flou-
rishing trade in knock-off products that encompasses everything from electroni-
cs, cosmetics and accessories to pharmaceuticals, textiles and alcohol - even olives
blackened with shoe polish or honey extended with starch and paraffin.

Asaf Savas Akat, economics professor at Istanbul Bilgi University, says: “There
are two types of fake markets. One is the market for counterfeit goods of low quality
that are sold on the street all over Turkey. These goods are very cheap and often im-
ported from China. On the other hand there is an upscale market for fake products:
for example high-quality leather [l bags that are hard to distinguish from the
originaland that cost severalhundred dollars.” Handbags are the most common coun-
terfeit products made and sold in Turkey. Lawyers such as Vehbi Kahveci say that
brands have to be more responsible and go after the counterfeiters. “In Turkey crimes
of counterfeiting are only prosecuted if someone denounces a certain seller or pro-
ducer. There still is a reluctance to invest in the legal infrastructure, in lawyers and ins-
pectors. Some brands even tolerate knockoffs as a means to raise brand awareness.”

His office - representing brands such as || GGG
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suffered in 2009, when infringement law reforms led to the closure of 9,000 court
cases. But, he says, things have been looking up since then: “There are now special
courts that deal solely with counterfeiting and piracy, and the police forces dispatch
special teams that we help to educate.” This year his office founded the Associati-
on of Registered Trademarks to unite brands such as ||| GczczNGINGNGNGEG
around the problem of the counterfeit market. But, he says, the main problem is the
mindset of the consumer: “People here don't see the fake goods trade as a crime.”

Turkish laws concerning trademark infringement were tightened considerably
in 2009, and the government increasingly clamps down on those involved in the fa-
ke goods trade. Melih Cuhadar, speaker of the Ankara Chamber of Commerce, told
the Guardian: “Legal measures have been significantly improved over the last years,
and fines for infringement have increased.” In April the Istanbul police conducted a
large-scale operation against counterfeiters for the first time, raiding 137 stores insi-
de the Grand Bazaar. The largest covered market in the world, which has catered to
travellers, tourists and shoppers since the 15th century and is arguably the best-sta-
cked knockoff market in the city, yielded more than 14,000 counterfeit handbags.
Ninety shop owners were arrested. Ever since, Kahveci says, smaller raids on three
or four stores at a time are conducted weekly. “You will never completely eradica-
te the fakes”, he says, referring to the piles of |l t-shirts, | scarves and
b <5 still on display everywhere in the bazaar. “But you can install fear in tho-
se who sell them, and create public awareness that selling and buying counterfeited
goods amounts to theft.” One shop owner in the bazaar who was convicted for sel-
ling counterfeit handbags once in 2008 now falls back on a simple trick. “You must
change three different things on a designer bag to be in the clear,” he says. “If three
details are different, and you don’t use the actual brand logo, they cannot fine you.”
His current bestseller is a shopping bag mimicking a French brand: “I added plastic
reinforcement on the handle, and two kinds of zippers on the inside.” But he is no
cheat, he says. “I am a good Muslim. I sell fakes to my customers but I never lie about
that. I never tell anybody that these are original.”

Kahveci says that counterfeiters are increasingly resorting to more ingenious ta-
ctics to avoid discovery and arrest: “If you have an arrest warrant for a certain add-
ress, they simply move their goods into the neighbour’s shop.” And, he adds: “Many
workshops now work behind closed blinds over the weekend, when they appear
to be closed. By Sunday night a truck picks up the goods, and by Monday morning,
when the workshop opens, there is not even a trace of evidence anymore.”

Source: https://www.theguardian.com/world/2011/oct/17/turkey-counterfeit-goods-trade
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Following the awareness-raising efforts, the
association initiative | led as president was
concluded with the establishment of the
Registered Trademarks Association. Its first
initiative aimed to contribute to the fight against
counterfeiting by distributing counterfeit
products stripped of brand elements to those in
need via the Red Crescent. However, this initiative
did not yield results due to legal restrictions.
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In this news article, the association formed by
trademark owners announced that they would
combat the sale of counterfeit products on
internet platforms.
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In this news article, the counterfeit
market was examined, and the
president and members of the
newly established association
announced to the public that, as of
that date, 4,000 lawsuits had been
filed as a result of efforts against
counterfeiting.
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A CHINESE PERSON IS ASKING THIS, DO YOU HAVE AN ANSWER
TO THIS QUESTION?

MUSLIM BUSINESSMEN COME TO US AND ASK US TO WRITE
INTERNATIONAL BRAND NAMES ON THE COUNTERFEIT PRODUCTS
THEY WANT TO BUY. HOWEVER, WHEN WE TAKE THEM TO DINNER,
THEY ASK WHETHER THE FOOD WE SERVE IS HALAL. | AM
WONDERING, IS IT HALAL IN ISLAM TO COMMIT FRAUD AND SELL
COUNTERFEIT PRODUCTS?
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